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SFMI (Samsung Fire & Marine Insurance) annually publishes a Sustainability Report to share activities,

performances and future objectives of sustainability management with customers, shareholders / investors,

employees, business partners and communities. This report, which is now in its sixth year, has been

published as a PDF file in an effort to reduce the use of paper.

Reporting Period

Scope of Reporting

Indexes of Reporting

Verification of Reporting

Further Information

From Jan. 1 to Dec. 31, 2015
- Partly including the activities in the first half of 2016

Head office, local branches, overseas subsidiaries/branches/offices

GRI (Global Reporting Initiative) G4 Guideline ‘In accordance’- Core

- GRI G4 Index - Assessment of materiality of the report’

In-house review - by the management (approval by the Sustainability Management Committee)

Independent verification - by Sam-il PricewaterhouseCoopers PwC+

CSR Office, Corporate Planning Division of SFMI
Tel : +82-2-758-4954 E-mail : jjoya.kang@samsung.com



Samsung Fire & Marine Insurance
2016 Sustainability Report



CEO Message

“In 2016, we at SFMI will carry on
with sustainability activities under the banner of
Clear distinction through sound management and
lay foundation for us to jump one step forward
as a leading global insurance company.”



Dear customers, shareholders, employees, partners and community citizens,

First of all, | would like to extend my hearty thanks for your continuous attention and supports to us to date.
Since 2010, SFMI has been sincerely preparing and submitting Sustainability Report in accordance with
global sustainability reporting guidelines. And, | am very delighted to share its general sustainability activities
with you by this 6th Sustainability Report.

Looking back on 2015, it was a year when global macroeconomic uncertainties loomed large from US’s
interest rate change, China’s economic downturn and drop of global raw material prices, posing a challenge

to domestic businesses on their way to recovery. Our profit-centered sound management, as a silver-lining in
such a cloudy environment, brought us significant growth such as achieving net profit of KRW 813.8 billion and
maintaining RBC ratio - financial soundness of an insurer - at the industry’s highest level of 350%.

As a result of these efforts, we marked the highest share price level and also sustained the highest level of
customer satisfaction like winning three big customer service prizes. Besides, we maintain the highest rating
from A.M. Best - worldwide credit rating agency for insurance companies - for five consecutive years, while
we received ‘AA-’ one notch up from ‘A+ from S&P, which is the highest grade among the country’s private
businesses. Along the way, we sustain S&P Dow Jones Sustainability World Index the world’s leading social
responsibility investment index for two consecutive years, and we were honored to be selected as the best
company in the country’s non-life insurance sector.

In 2016, we at SFMI are committed to ongoing sustainability activities under the banner of “Clear distinction
through sound management” and will lay foundation for us to jump one step forward as a leading global
insurance company.

For this, we are committed to followings.

First, we will continue our march of customer- and market-oriented management.

To brace for an aging society, we will launch products meeting customer’s needs and expand customer bases.
In an effort to improve customer convenience ever more, we will further strengthen currently industry’s best
internet auto insurance service and expand long-term insurance and general insurance products.

Second, we will practice ethical management and spearhead sustainability activity

in the insurance industry at home and abroad.

Currently, we are emphasizing strict ethics and respect for principles not only among whole employees also to
sister and partner companies, and we are reinforcing preventive measures such as compliance education and
check to achieve sound management and protect customer information. Moreover, we are the first Korean
insurer to become a signatory of the PSI(Principles for Sustainable Insurance) - an international treaty to
encourage sustainability management among insurance companies - and have already declared to abide by
international principles internally and externally.

Third, we will disclose our sustainability activity transparently and continue to

communicate with stakeholders sincerely.

Since 2015, we have been announcing publicly ‘Annual report of model criteria for corporate governance’
containing its principle, policy and current state. In the future, we will also manage sustainability issues
systematically and disclose related management information transparently so as to consolidate trust and
cooperation from customers and investors. We believe this is the way we can honorably return your continued
support and trust on us to you.

In our challenge to jump forward as a leading global insurance company, we look forward to your warm
attention and support as ever.

Thank you very much.

June 2016

President and CEQ, % ' ”"2
Minsoo Ahn
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Com pany SFMI, a financial affiliate of Samsung Group, is the leading non-life insurance
. company in Korea. Through the wide range of products and services including

Profile . B . .

health, auto, fire, and liability insurances, annuity, and savings products,

we provide total risk solutions to domestic and overseas as well as private and
corporate customers,

Company Company Name Samsung Fire & Marine Insurance Co., Ltd.
Overview Business Type Non-life insurance
As of Dec. 31, 2015

Established Date January 26, 1952

CEO Ahn, Minsoo

29, Euljiro, Jung-gu, Seoul, Korea

Headquarter . ) ) S
(87, Euljiro 1-ga, Samsung Fire & Marine Insurance building)

Total Assets KRW 63,233.6 billion

Total Equity KRW 10,085.3 billion

Direct Premium Written : KRW 18,053.3 billion

Total R
otal revenue Net Profit : KRW 813.8 billion

Number of Employees 5,750

Company Website www.samsungfire.com ¢

*The financial data is based on consolidated K-IFRS.

Subsidiaries Share

As of Feb. 29, 2016 own-
Name Location Main business ership
P.T.Asuransi Samsung Tugu Jakarta, Indonesia Non-life insurance 70%
SAMSUNG VINA INSURANCE CO., LTD. Ho Chi Min, Vietnam Non-life insurance 75%
Samsung Property & Casualty Insurance Company (China), LTD Shanghai, China Non-life insurance 100%
Samsung Fire & Marine Insurance Company of Europe London, UK Non-life insurance 100%
Samsung Reinsurance PTE. LTD. Singapore Non-life insurance 100%
Samsung Fire & Marine Consultoria em Seguros Ltda Sao Paulo, Brazil Insurance consulting 100%
Samsung Fire & Marine Management Corporation New Jersey, U.S. Insurance consulting 100%
Samsung Fire & Marine Insurance ME and Africa Agency Dubai, UAE Agency & administration 100%
Samsung Fire & Marine Insurance Service Co., Ltd. Seoul, Korea Claim adjustment service 100%
Samsung Claim Adjustment Service Co., Ltd. Seoul, Korea Claim adjustment service 100%

+ Overseas operations : 8 Corporations, 8 Branches, 6 Representative offices in 11 countries

Current Status of 5 Headquarters, 4 Divisions, 16 Business Teams, 30 Teams, 3 others (Auditors, Compliance Officer, CISO)

the Organization

As of Feb. 29, 2016 Personal Lines HQ, Commercial Lines HQ, Automobile Insurance HQ, Asset Management HQ, Strategic Channel HQ,
Corporate Planning Div., Corporate Management Support Div., Global Business Div., CPC Strategy Div., HR Team,
Audit Committee, Compliance & Internal Control Dept., CISO, etc.

+ CPC : Customer - Product - Channel, CISO : Chief Information Security Officer


http://www.samsungfire.com/
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Value Statement

Company Profile

Shareholder

Status
As of Dec. 31, 2015

Key Products &
Services

Major Awards
in 2015

Special Interest parties 18.5%

49.2% Foreign Investors

Shareholder \

Korean Institutions and
Individuals 17.3%

Treasury Shares 15%

SFMI products are developed based on the core essence of the insurance business.

We are devoted to providing our customers with security and comfort in daily life and help them to

protect their bright futures.

Categories Key Products
General - Fire - House, building, factory, general fire insurance
Insurance - Marine, Aviation - Hull, airplane, cargo insurance
- Casualty - Engineering, Casualty, Liability Insurance
Long-term - Disease/casualty - New Generation Health Insurance, Cancer Insurance, Medical Cost Insurance
Insurance - Driver’s - My Partner, Happy Drive

- Bundled - 'NEW Super Plus’ (Bundled type health insurance)
- Property - Everyday Life Insurance, Household Property Insurance
- Saving/Annuity - 'Super Save’, "Wonderful life’

Auto Insurance - Anycar, Anycar Direct

Loan - Mortgage loans, Policy holder loans, Credit loans

Other Services
Additional service for members

- Anycar Service (Emergency roadside assistance, Vehicle inspection),

Award

Awarder

2015 Best Korea Brands Top 50 (March)

Interbrand

Maekyung Special Award For Financial Product (March)

Maekyung Media Group

Excellent Financial Company Protecting Consumers for
three consecutive years (May)

Financial Supervisory Service

The Best non-life insurance Company in 2015 (May)

Korea Finance Consumer
Federation

Prime Minister’'s Award for Excellence in Gender Equality for Employment (May)

Ministry of Employment and Labor

FSS Award in the Field of Non-life Insurance for Korea’s Fund &
Asset Management (June)

Korea Economic Daily

Money Today The Best IR (September)

MoneyToday

Selected in Dow Jones Sustainability World Index for
two consecutive years (October)

S&P Dow Jones,
Korea Productivity Center

Excellence Award for Corporate Social Responsibility
30 Companies in East Asia (October)

Hankyoreh Economy &
Society Research Institute

Excellence Award in Finance Sector for Carbon Management in CDP (November)

Korea CDP Committee

Grand Prize in Business Sector for Korea's Social Media (November)

Korea Internet Communication
Association

Prime Minister's Award for Excellent Companies
in Anti-money Laundering (November)

Korea Financial Unit
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Samsung
Value System

SFMI aspires to become a respected and responsible leading global insurance company by develop-
ing the finest products and services backed by our superior talents and expertise. To achieve our am-

bition, we are committed to five core values: People, Excellence, Change, Integrity and Co-Prosperity.

Samsung We will dedicate our human resources and expertise to develop superior products and
Philosophy services, thereby contributing to the society

Core Values
o
2 (o] o)
(e
People Excellence Change Integrity Co-prosperity
Business Principle 1. We will comply with the laws and ethics.

Principles  1-1 We respect the dignity and diversity of individuals.
1-2 We compete fairly, complying with laws and business ethics.
1-3 We maintain accounting transparency by keeping accurate records.
1-4 We do not intervene in politics and we maintain a neutral stance on all political issues.

Principle 2. We will maintain a clean organizational culture.

2-1 We draw a strict line between public and private affairs in all business activities.
2-2 We protect and respect the intellectual property of the company and others.
2-3 We create a healthy organizational atmosphere.

Principle 3. We will respect customers, shareholders and employees.

3-1 We value customer satisfaction as the top priority in our business activities.
3-2 We focus on shareholder value.

3-3 We endeavor to improve employees quality of life.

Principle 4. We will care for the environment, health and safety.
4-1 We engage in environmentally friendly management practices.
4-2 We value human health and safety.

Principle 5. We are a socially responsibility as a corporate citizen.

5-1 We actively perform our duty as a corporate citizen.

5-2 We respect the characteristics of local custom, culture and society, and strive to prosper-
together with local communities.

5-3 We build win-win relationships with business partners.

Application range

- This Business Principles shall be applied to “SFMI (including overseas subsidiaries)” and
“its all employees”.

- This content has to be understood by partner companies and sales organizations
(insurance agencies, Risk Consultants) so that they may follow this Principles willingly.

Application of this Principles

- Should the criteria of interpreting be unclear while applying this Principles in work,
employees should discuss with their directors. Important issues have to be referred to
Chief Compliance Officer and Business Principles Practice Committee for authoritative
interpretation.

- All employees should comply with this Principles and be responsible and punished for
any violation.

- Any employee who has detected the violation of this Principles by others should
immediately report to their managers and if they judge that those violations may either
cause serious legal problems to the company or have an adverse impact on the company,
they should immediately report to their directors and Compliance Officer.
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Sustainability

Sustainability
Management

Major Business
Results in FY 2015

In FY 2015, uncertainties in global financial market were accelerated due to China’s economic downturn,
the issue of US’s interest rates increase, and the plunge of raw material prices. Such risks rendered the
slow recovery of Korea's economy as well. Despite these adverse situations, SFMI has continued quanti-
tative and qualitative growth under the banner of sound management. Direct premiums written rose to
KRW 17, 799.5 billion, improved by 2.5% from the previous year. While SFMI continually widened the
gap with the second group competitors by improving portfolio mix among business sectors and overall
loss ratio, net profit marked KRW 782.7 billion, which was 1.7% less than the previous year due to in-
crease of operating expenses and one-time loss recognition.

RBC ratio, which shows financial stability of an insurance company, recorded the industry’s highest level
of 350.4%. SFMI also received “AA- Stable” rating from a global credit rating agency, S&P, and “A++

(Superior)” from A.M. Best, demonstrating its high credibility and world’s top-class financial soundness.

Major Financial Performance [Unit : KRW 100 million]
(Based on Separate Financial Statements)

Direct Premiums Written 2013 2014 2015
170,436 173,581 177,995

Operating Profit 2013 2014 2015
9,813 10,903 10,707

Investment Profit 2013 2014 2015
14,965 16,828 16,770

Net Profit 2013 2014 2015
7,090 7,996 7,827

Total Assets 2013 2014 2015
487,858 576,319 628,706

Risk Based Capital 2013 2014 2015
373.0% 375.1% 350.4%
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ReSFI Its by. Direct Premiums Written [Unit: KRW 100 million]

Business Lines
2014 2015

Amount % Amount % Growth rate

Long-term 120,182 69.2 122,013 68.5 1.5

- New premiums* 1,999 1.2 1,832 1.0 -8.4

- Recurring premiums 114,842 66.2 117,295 65.9 2.1

Auto 37,963 21.9 42,376 23.8 11.6

Commercial 15,436 8.9 13,606 7.6 -11.9

Total 173,581 100.0 177,995 100.0 2.5

* New premiums : First month premium of new contracts excluding lump-sum premium

Long-term insurance premium recorded KRW 12, 201.3 billion, 1.5% up from the previous year. Overall
growth rate of long-term insurance showed a slight slowdown because of strategic de-marketing of
new savings-type including lump-sum premium in accordance with protection-type-centered growth
strategy. New and recurring premiums in long-term insurance portfolio showed protection-type cen-
tered improvement, propelling stable growth of risk premium. Along with profitable underwriting
policy and increased proportion of relatively low-priced internet channels, auto insurance premium
recorded KRW 4, 237.6 billion, 11.6% higher than the previous year. This was the result of the premiums
hike for specific models as well as the increase of average automobile prices due to expanded pro-
portion of sales of new model and imported cars. General insurance premium recorded KRW 1,360.6
billion, a decrease by 11.9% from the previous year. This was the result of continuous underwriting re-
inforcement on high-risk contracts to fulfill profit-centered growth strategy and alteration of insurance
terms for renewed contracts among affiliated companies. On the other hand, net premium earned,
which is the actual base of income, showed slight growth as a result of the company’s new policy to

increase its retention rate of profitable accounts.

Underwriting Efficiency (IFRS) [Unit: %, %p]

2014 2015 Change
Loss ratio 85.5 84.8 -0.7
- General 62.9 63.7 0.8
- Long-term 88.4 87.6 -0.8
- Auto 83.0 82.4 -0.6
Expense ratio 17.9 18.5 0.6
- General 20.0 24.7 4.7
- Long-term 17.0 17.8 0.8
- Auto 20.3 19.2 -1.1
Combined ratio 103.4 103.3 -0.1

Total combined ratio decreased to 103.3%, which showed an improvement of 0.1%p compared to the
previous year, mainly due to the improved loss ratio. The loss ratio of commercial insurance recorded
63.7%, up by 0.8%p YoY as a result of insurance premium adjustment among the affiliated companies.
Overall loss ratio of long-term insurance recorded 87.6%, down by 0.8%p from the previous year owing
to continued decrease of savings-type. Risk loss ratio, which is an effective underwriting indicator,
improved to 77.4%, 0.5%p lower than the previous year. Auto insurance loss ratio decreased by 0.6%p
compared to the previous year record of 82.4%. This was the result of the increment of insurance
premium per vehicle from specific models as well as the decrease of accident rate due to increased

profitable accounts via internet channels and the underwriting reinforcement effort.
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Sustainability

Economic Value
Creation by
Stakeholder

As of 2015

International
Initiatives

In 2015, SFMI distributed economic value of KRW 18,633.3 billion in total to various stakeholders.

Customers

[Unit: KRW billion]
Employees

14,375.7

Insurance benefit payment

533

Wages, Severance, Benefits

Shareholders & Investors& Investors Business Partners

221.4

Dividends

2,603.9

Insurance sales commission

Government / Communities

Others

278

571.3

Corporate tax, Donations for communities Internal reserves for investment on future growth

The world is now facing greater environmental, social and governance challenges than ever. SFMI will

continue to cooperate with the global initiatives to establish a more socially engaged and sustainable

insurance industry.

Initiative

Major Activities

UNEP FI
(United Nations Environment
Programme Financial Initiative)

UNEP Fl is a public-private partnership between UNEP and the financial sector.
SFMI became a member of UNEP Fl in 2010 and we aim to advance the global
initiative in incorporating sustainability in the financial industry.
www.unepfi.org &

PSI
(Principles for Sustainable Insurance)

SFMI is the first Korean insurer to become a signatory of the PSI in January
2015. We will challenge ourselves to advance the global initiative to fully
incorporate PSI into the insurance sector.

www.unepfi.org/psi/ &

CDP
(Carbon Disclosure Project)

The Carbon Disclosure Project is a not-for-profit organization that evaluates
response of major listed companies around the world to greenhouse gas
reduction and publishes reports to provide information for corporate
investment. SFMI has actively participated as an institutional investor and
information provider since 2010.

www.cdp.net &



www.unepfi.org/psi/
www.cdp.net
www.unepfi.org
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Sustainability Management

VISION

lobal No.1 non-life insurance company
~competing with globally leading insurers, building on
superexcellent ‘core capabilities’

&

Operation of Sustainability Management Committee

Sustainability Management Committee, headed by our CEO, was established in 2012
to reinforce the foundation of sustainability management. In 2015, the committee discussed major
issues including recent issues related to sustainability management, major performances of
sustainability management activities, approval of Sustainability Report and

advancement of environmental management.
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Sustainability

Customers

Major Communication Channels

Major Issue Result

Provide security with leading insurance services and excellent network

KPI Page

Customer panel system,
Satisfaction survey, SNS,
Voice of Customer
(Customer feedback channel)

Shareholders & Investors

Provide customer-oriented
products/services, Strengthen
customer protection activity,
Protect customer information

Launched new products and ‘Check
your insurance yourself' service,

security management system like
separation of computer network

Operated Consumer Protection Center
in more areas (6 nationally), Reinforced VOC being dealt within

Customer satisfaction, p.29
13th session of guarantee p.49
retention rate, Rate of

24 hours (%)

Protect shareholder interest through sustained growth incorporate value

Sustainability Management Strategy

Major Communication Channels Major Issue Result KPI Page
General Meeting of Shareholders,  Increase shareholder value, Shares repurchase (KRW 532 billion),  Credit rating, Solvency p.9
Conference, Non-Deal Roadshow,  Strengthen communication, Fiscal Year End Earnings Results margin ratio, Total assets
Regular Investor meetings, Public  Distribute values fairly Announcement, regular IR meetings
announcement Expanded payout ratio
(25.0% —28.3%)
Employees Offer opportunities to develop into global financial experts
Major Communication Channels Major Issue Result KPI Page
Employee Council, Satisfaction Maintain work-life balance, PC off on Wednesday/ Friday, Oper- Employee satisfaction p.33~34
survey, Employee distress Foster talents, Strengthen ation of SFMI University, Expanded level, Employee training
assistance program, communication between communication activity such as CEO hours, Possession rate of
‘Communicate’ (company intranet) directors and employees field visit, discussion meetings financial expert certificate
Business Partners Promote mutual prosperity based on mutual trust
Major Communication Channels Major Issue Result KPI Page
Discussion meetings, Support to enhance Pride Club, Mobile assistance system,  RC settling rate, p.40~41
In-house bulletin board, competitiveness, Strengthen CEO-RC meetings, Awards for Excellent RC, p.49
Partner’s Day events communication, Minimize customer satisfaction, Signing Rate of incomplete sales
incomplete sales ceremony for the improvement
of order of recruitment
S Communities Fulfill social and environmental responsibilities as a global corporate citizen
Major Communication Channels Major Issue Result KPI Page
NGO meetings, Social Responsibility Increase activity to support Promoted social contribution activities  Serving hour per person, p.39
Committee, Satisfaction survey, the underprivileged, Establish  continually, Held more traffic Amount of social p.48

safety seminars, Participated
in Eco-office, Earth Hour event

advanced traffic safety culture,
Minimize environmental
impacts

contribution, Volume of
greenhouse gas emissions
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Sustainability Management Experts Interviews

Jeong Jae-kyu

Senior researcher at Corporate Governance Service

| would say SFMI is one of the best companies in the insurance industry in terms of addressing social issues and its man-
agement capability, which is one of the aspects in sustainability management. Important factors in the social aspect include
employee rights, ability development, and contribution to local communities. SFMI has received a reputation for managing
social issues such as consumer-related issues, client information protection, detailed product explanations, and responses
to civil complaints. From the perspective of local community, if the company pays more attention to the employment of
socially marginalized such as the handicapped or the elder, it will receive the higher reputation as a social leader in the
community. At the same time, focusing on expanding local employment or developing local workforce in foreign sites will
enable the company to improve its social and cultural adaptation. From corporate sustainability management perspective,
the communication with shareholders is as important as that with customers and local community. So, | believe it is worth
considering the establishment of CSR committee and governance committee within the board of directors in order to com-
municate actively with the shareholders regarding the company’s sustainability management activities. The contents report-
ed in Sustainability Report function as a significant factor in assessment of corporate sustainability management. Corporate
Governance Service also recommends the enlisted companies to periodically publish sustainability reports. | suggest SFMI
to extend its communication channels in order to boost the usability of its Sustainability Report. Today, smart devices such
as smartphones and tablet PCs render easier accessibility to Sustainability Report and will ensure the delivery of periodic

update of SFMI’s ssustainability activities to the public.

Kang Seung-gun

Researcher at Daishin Securities

Based on the industry’s top-level solvency ratio, SFMI is presenting outstanding loss ratio through remarkable underwriting
methods and has led auto insurance market via online platforms. | believe that SFMI has been the leader in Korea’s non-life
insurance industry. Having said that, the country’s low birth rate and demographic changes emerge as the serious challenges
to SFMI and the insurance industry. Its transformation to a global enterprise beyond Korea is an essential process for the
company’s continuous growth; furthermore, | expect that the company, presenting its remarkable emergency management
capability and excellent underwriting proved in the domestic market, will overcome the unprecedented challenges. Today,
corporate social responsibility is strongly emphasized. | hope SFMI will contribute to social agenda by not only employing
transparent governance and decision-making but also procuring social safety net, so that the company will earn the respect

from shareholders, investors, and society as well.

Antigone Theodorou
CDP / Director, Global Operations

The number of investors requesting companies to disclose environmental data through CDP(Carbon Disclosure Project)
has consistently increased so that this year 827 investors representing USS$100 trillion, more than half the world’s invested
capital, are asking for corporate disclosures through CDP. These investors recognize that CDP helps to minimize risk and
identify the cost savings and financial opportunities created by measuring, managing and reducing impacts on the envi-
ronment and natural resources. Over 5,500 companies globally now use CDP as a platform for delivering transparency and
greater accountability to shareholders, customers and other stakeholders. its has participated in CDP for six consecutive
years since 2010, and we greatly appreciate its effort for environmental disclosure. We believe that companies cannot
manage what they do not measure, and disclosure is the first step towards better environmental management and action to
create sustainable economies. By taking the journey of disclosure, the quality of the response provided by Samsung Fire &
Marine Insurance has improved greatly as demonstrated by its CDP score of 98 B in 2015. CDP encourages Samsung Fire &

Marine Insurance to continue its environmental management efforts and to work towards attaining the level of leadership.







Samsung Fire & Marine Insurance
2016 Sustainability Report

Corporate
Governance

SFMI conducts transparent and responsible management based on advanced,
board-centered corporate governance. The Board of Directors promotes creative

management with the ultimate goal of maximizing corporate value. Every effort is

made to enhance stakeholder value and rights through transparent, stakeholder-

focused management.

Principle & Policy

Stable Governance To maintain mutual checks and balances be-
tween the corporate bodies, roles of the Board of Directors and
company executive are separated. The BOD is responsible for com-
pany management oversight, while the executives are responsible
for managing operations. All operational results are announced and
approved by the BOD. Additionally, to ensure appropriate checks
and balances, the BOD retains the right to the selection, succes-
sion and dismissal of the CEO as prescribed by relevant laws. As
of December 2015, SFMI’'s Board of Directors consists of seven di-
rectors including three inside directors and four outside directors.
The greater outside director representation ensures the balance of

interests of the board.

Efficient Governance SFMI's BOD members are from diverse pro-
fessional background, allowing them to combine a broad spectrum
of experience and expertise in the decision making. The diverse
knowledge and opinions of the members are shared during the reg-
ular BOD meetings, reinforcing efficient decision- making capacity
of the board.

Transparent Governance Key elements of SFMI's corporate gov-
ernance concerning the guidelines, process, resolutions and the ac-
tivities of the BOD are disclosed in the Business Report and through

the Financial Supervisory Service’s electronic disclosure system.

- SFMI : http://www.samsungfire.com<’
— DART (Data Analysis, Retrieval & Transfer) system of
Financial Supervisory Service : http://dart.fss.or.kr &

- General Insurance Association of Korea : http://www.knia.or.kr <
SFMI’s corporate governance complies with all applicable rules and
regulations as we continue to foster responsible management based
on principles of corporate governance.

Characteristics of Governance

SFMI's BOD, which is the company’s highest standing decision-mak-
ing body, is authorized to appoint and dismiss the CEO and chair-

person of the BOD according to relevant laws such as the commer-
cial law. The latter is to be selected among the outside directors.
Moreover, outside directors equipped with professionalism and
independence comprise the majority of the BOD, allowing them to

check the BOD properly.

Committees within BOD SFMI delegates authority to committees
within the BOD to enhance efficiency and professionalism. There
are currently six active committees running within the BOD: Man-
agement Committee, Risk Management Committee, Internal Trans-
action Committee, Remuneration Committee, Audit Committee,

and Non-executive Director Nomination Committee.

Management Committee To enhance professionalism and
efficiency of the Board of Directors, Management Committee
deliberates and decides on general management and other
important company management matters that are either del-
egated by the BOD, or specified in the Articles of Incorpora-

tion or other regulations.

Non-executive Director Nomination Committee The central
task of the Non-executive Director Nomination Committee is
to recommend and evaluate candidates for outside directors
under the governing regulations. The Committee recommends
candidates to be elected at the general meeting of the share-
holders based on their qualifications and expertise and current

composition of the BOD.

Internal Transaction Committee The Committee, entirely
composed of non-executive directors, reviews, delibeates and
addresses internal transaction issues to enhance corporate

transparency and fair trade between the affiliated companies

Risk Management Committee The Committee, established to
formulate and revise risk management policies, defines tolera-

ble risk levels and establishes risk management strategies.

Remuneration Committee The Committee evaluates, opeates

and designs the remuneration system for the directors.

Audit Committee The Committee performs internal audit
function and assists management to make rational business

decisions.


http://www.samsungfire.com
http://dart.fss.or.kr
http://www.knia.or.kr
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Corporate Governance

Board of Directors: Composition and
Operation

Number of Members SFMI restricts the size of Board of Directors
from 3 to 9 members. In accordance with the Commercial Law and
the Insurance Business Act and also considering the company’s to-
tal assets and characteristics of insurance business, majority of the
Board, 3 or more members, must be composed of outside directors

to secure the independence of outside director.

Qualification Outside directors with expertise in the field of finance,
economics, business management, accounting and media are rec-
ommended by the committee and elected during the General
Meeting of the Shareholders based on both objective and subjec-
tive qualifications as required by the law including professionalism,
job ethics, responsibility and integrity. As stated in the commercial
law, outside directors are restricted from holding more than two
external positions in either stock-listed or private companies, and
SFMI is abiding to those rules. Non-executive directors, Mr. Dong
Yeop Shin and Mr. Byeong Jo Son are currently appointed as di-
rectors in another company, however risk from conflict of interest

is deemed low.

Independent non-executive directors are selected by the general

meeting of the shareholders via recommendation and approval of

the BOD or Non-executive Director Nomination Committee among
persons who are eligible according to relevant regulations and whose
career and professionality have been recognized in light of their long
experience in each field. In case of outside non-executive directors,
they satisfy criteria of independence as required by the Commercial
Law or the Insurance Business Act. Besides, matters necessary for
their independent work are specified in the company’s Articles of
Association, while matters related to their selection and compensa-
tion are determined by the resolution of the general meeting of the

shareholders and the BOD or Non-executive Director.

Term The initial term of both the executive and non-executive di-
rectors is no more than 3 years while reappointment is allowed.
However, non-executive directors’ re-appointment term is restrict-
ed to no more than 5 years. The term of inside directors is longer to
encourage responsible management and eliminate pursuit of short
term profit, while term assigned to outside directors is shorter to

ensure check system.

Job Evaluation Evaluation of the directors is conducted annually at
fiscal year-end by the BOD, directors themselves and the Secretariat
of BOD. The evaluation is based on directors’ activities including
attendance rate at the BOD and the Committee meetings, business
knowledge, fairness, professionalism as well as overall contribution

to the company and shareholders.

Members of the BOD

Name/Position Role/Major Career Term Committee Activity

Ahn, Minsoo CEO of Samsung Fire & Marine Insurance Jan 28, 2014- Non-executive Director Nomination Committee,
CEO Former) Vice President of Samsung Life Insurance Jan 27,2017 Management Committee

Jeon, Yongbae Senior Vice President of Management Support Division Feb 7, 2012 - Non-executive Director, Nomination Committee,
Executive director ~ Former) Vice President of Management Support Team of Mar 12, 2018 Remuneration Committee,

Samsung Electronics

(Consecutive terms)  Risk Management Committee,

Management Committee

Cho, Byeognjin Full-time auditor Jun7,2013 - Audit Committee
Executive director ~ Former) Head of Insurance Inspection Bureau at Financial Jun 6, 2016
Supervisory Service / Director of Korea Insurance Institute
Moon, Hyonam Chairman of the BOD Jun'5, 2012 - Non-executive Director Nomination Committee,
Non-executive Current) Head Lawyer at Sanyong Law Firm Mar 12, 2016 Internal Transaction Committee

director

Former) Chief Prosecutor at Busan Supreme Prosecutors’ Office

(Consecutive terms)

Chairman of Audit Committee

Current) Non-executive director of Hyundai Information
Technology / Advisor to BKL Law Firm

Former) Vice Commissioner at Korea Customs Service
(Mar 2014 - Mar 2016)

Sohn, Beyongjo
Non-executive
director

Jun'5, 2012 -
Mar 12, 2016
(Consecutive terms)

Non-executive Director Nomination Committee,
Internal Transaction Committee,

Audit Committee,

Remuneration Committee,

Risk Management Committee

Auditor

Current) Professor at School of Mass Communication at
Yonsei University

Former) Chairman of Korea Society for Journalism &
Communication Studies

Yoon, Yeongcheol
Non-executive
director

Jun'5, 2012 -
Mar 12, 2016
(Consecutive terms)

Non-executive Director Nomination Committee,
Internal Transaction Committee,
Audit Committee

Shin, Dongyeop  Non-executive director
Non-executive
director Non-executive director of Pacific Pharmacy

(Mar 2013 = Mar 2017)

Current) Professor at School of Business, Yonsei University /

Jun 3, 2011 -
Mar 13, 2016
(Consecutive terms)

Remuneration Committee,
Risk Management Committee

* As of Dec. 31, 2015
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Evaluation and Remuneration Framework Management’s performance evaluation and remuneration criteria is set based on sustainability
values such as long-term performance, profitability and soundness. Majority of the total compensation payable to senior management
is composed of variable payments and is determined based on performance evaluation. The variable compensation is paid over 3 years.
Substantial portion of the variable remuneration is linked to long term performance and while the first year remuneration is paid in cash,
2nd-3rd year compensation is paid in form of equity linked products. And remuneration may also be adjusted by cancelling or reducing
the relevant amount, in the event of the management’s violation of regulations, activities against the company’s interest and incurring loss

to the company.

BOD & Committees

Composition(No. of Non-Exec- Name of Chairman

Organization Major Role utivedirectors/Total Directors) (Internal/External, Executive/Non-Executive)
Board of Directors Top decision-making body 4/7 Moon, Hyonam (External, Non-executive)
- Management Committee Decides on important company 0/2 Ahn, Minsoo (Internal, Executive)

management matters

- Non-executive Director Recommends non-executive 3/5 Ahn, Minsoo (Internal, Executive)
Nomination Committee directors

- Internal Transaction Reviews and decides on inter- 3/3 Moon, Hyonam (External, Non-executive)
Committee affiliate inside transactions

- Risk Management Committee  Reviews and decides on 2/3 Jeon, Yongbae (Internal, Executive)

risk management issues

- Remuneration Committee Reviews adequacy of the execu- 2/3 Sohn, Byeongjo (External, Non-executive)

tive management remuneration

- Audit Committee Evaluates internal control system 2/3 Sohn, Byeongjo (External, Non-executive)

2015 Board of Director Activities In 2015, a total of 9 Board of Directors Meetings were convened and 100% attendance of outside
directors was recorded. Election of chairman of BOD, legislation of CEO succession regulation with and issues relating to sustainability
management such Smile Microcredit Bank were discussed. All resolutions by the Board reflect company’s commitment to minimize social

and environmental impact.

State of BODs held in 2015

Attendance

Date Major Agenda (No. of attendants / members) Result

Jan 29 4 agendas including Smile Microcredit Bank 717 Approved
Feb 13 4 including legislation of CEO succession regulation 717 Approved
Mar 13 4 including election of the chairman of BOD 717 Approved
May 27 Approval of real estate lease with major shareholders 717 Approved
Jun 11 3 including establishment of ME/Africa Agency 717 Approved
Jul 15 3 including merger of Samsung C&T Corporation and Cheil industries ~ 7/7 Approved
Sep 10 Approval of real property lease with Samsung Life Insurance 717 Approved
Oct 27 2 including review of adequacy of CEO succession legislation 717 Approved
Dec 10 5 including approval of goods/services deal 717 Approved




Overview Governance & Risk Management

Sustainability Value Value Statement

Risk Management

Risk
Management

In order to secure the company’s stable growth and maximize shareholders’ and
customers’ interests, SFMI manages risks through the implementation of various

risk management strategies for any risk factors that may impact the value and

profitability of the business. To do this, the company established a risk managing

organization that determines and executes major risk management strategies.

Risk Management Policy and Strategy
In an attempt to secure the company’s stable growth and satisfy
customer’s interests, SFMI manages various risks that may occur in

business in a company-wide integrated way.

- Establishing retention and reinsurance strategies for insurance
risk management and profit G/L for new productivity in long-
term insurance

- Establishing Asset Liability Management strategies for interest
rates risk management and the operation strategies for expected
interest rates in long-term insurance

- Establishing criteria to manage risk-based capital ratio for finan-

cial stability

Risk Management Organization
SFMI determines and manages risk management strategies through
Risk Management Committee and administrative organizations in

order to control risks companywide.

Risk Management Committee As a sub-committee within the
board of directors, the Risk Management Committee defines toler-
able risk levels for both underwriting and asset management opera-

tions and establishes risk management guidelines that are reflected

in the company-wide business decision making. The Committee also
internally promotes the importance of risk management. The Com-
mittee, composed of one executive director and two non-executive
directors, is authorized by the board of directors to do the following:
to establish basic risk management guidelines in accordance with
the company’s culture; to gauge risk tolerance level; and to draft and

revise risk management-related regulations.

CRO (Chief Risk Officer) The CRO supervises the Risk Manage-
ment Committee. The CRO also attends the Product Committee
and the Asset Management Committee to oversee risk manage-

ment across the company business lines.

Risk Management Departments Under the CRO, there are risk
management departments—RM Planning Department, RM Op-
eration Department 1, RM Operation Department 2—that assess,
monitor, and control risks. They operate independently in order
to ensure independence. Also in order to facilitate risk-related de-
cision makings, SFMI operates General/long-term/auto Insurance
Product Committees for insurance sector, while asset manage-
ment sector governs Asset RM Committee, Investment Deliberative

Committee and Loan Deliberative Committee.

Detailed Activities of Risk Management Committee

Month Report & Resolutions
Mar 2015 - Report of stress test analysis in 2015
- Report of changes of RBC ratios in 2014
Jun 2015 - Report of state of RBC ratios based on internal criteria in 1st quarter 2015
- Report of strategy for derivatives transaction & Check result of operational risks
Sep 2015 - Report of changes of RBC ratios in 2015
November 2015 - Operation of long-term insurance interest rates in 2016 (draft)
- Check of ALM operation in 2015 and strategy of 2016
- Check of risk management for derivatives in 2015 & Strategy for transaction in 2016
Dec 2015 - Retention & Reinsurance strategy in 2016

- Report of result of reinsurance operation monitoring & Risk transfer assessment

- Establishment of internal criteria for RBC management in 2016
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Definition of Risks by the Type and Management Methods

Risk Definition

Management Methods

Measuring Methods & System

Insurance Risk Risk of loss led by higher actual claim payment

rate over assumed claim payment rate

- Set tolerance risk level based on changes in
loss ratio, policy termination rate and
regularly monitor related risks

- VaR
- ReMetrica (Built in Apr 2005)

- Establish reinsurance strategies

Interest Rates Risk  Risk of loss from shrinkage in adjusted net worth
led by asset and liability duration and ALM mismatch

due to a fluctuation in interest rates

- Establish guidelines to formulate estimated
interest rate and minimal guaranteed rate

- Set asset duration target based on liabilities
cash flow that takes account of liabilities
structure and interest rates

- Targeted duration
- ALM (Self-developed in
Dec 2008)

Market Risk Risk of loss from drop in market value of asset - Set reference investment criteria for marketa- - Market VaR
led by negative market fluctuations in interest rate, ble securities, loans and establish loss criteria - KRM (Built in Aug 2001)
stock prices, and exchange rates to prevent high losses *Kamakura Risk Management
Credit Risk Risk of loss caused by default or - Set investment limits by each industry to - Credit VaR
fall in credit rate of counterparty diversify risks and check maxed-out risk - Credit Metrics (Built in Dec 2008)
through the exposure monitoring system
Liquidity Risk Risk of loss from discrepancy between supply - Monitor daily monetary transaction - Cash and equivalents

and demand of capital or sudden capital outflow

- Establish monthly asset management strategy - SAP (Accounting
- Monitor quarterly liquidity ratio

administration system)

Operation Risk Management

An operation risk refers to the risk through which loss may occur
due to insufficient internal control system, mistakes of employee,
or system errors. SFMI manages operation risks according to char-

acteristics of each risk.

- To control internal operation risk management, SFMI re-
quires an approval from the internal control department in
order to legislate/revise internal regulations, to develop new
operation systems, and to disclose customer guidance data.
In the meantime, the audit department conducts regular and

intermittent audits to prevent illegal acts.

The company focuses on prevention of losses rising from in-
complete sales. Compliance Managers continuously oversee
the business sites. Once sales occur, the company monitors

indices of incomplete sales each month.

For personnel risk management, the company operates ro-
tation system for long-serving employees, and real estate
management department regularly conducts safety check

for workplace and buildings.

For security risk management, the company operates diverse
security systems such as electronic document DRM that is
only accessible internally, and each department designates

compliance security personnel.
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Risk Management Process

SFMI recognizes risks occurred in various processes such as prod-
uct development, underwriting, and sales to conduct risk measure-
ment and profitability assessment; then, it develops measures to
manage risks via discussions with the related departments. Lastly,
each department implements the risk management measures and
delivers the results that are monitored and reviewed by the risk

management departments.

Risk Recognition

Insurance/Interestrate/ Market/Credit /
Operation/Liquidity Risk

v
Risk Measurement and Monitoring

- Risk Assessment
- Full-time risk monitoring (Daily/ Weekly/Monthly/Quarterly Basis)
v
- Define maximum tolerable risklevels
- Manage solvency margin ratio

v

Report key risk management issues
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Risk Management

Maximum Risk Tolerance Level Establishment
and Management

SFMI's risk tolerance level is annually determined by the Risk
Management Committee in such a level that capital adequacy
can be secured and maintained. The company prevents risks from
exceeding the set level by regularly assessing the current risk level. It
requires that should any excess of the tolerance level exist and major

risk changes detected, those must be reported to the Committee.

Capital Adequacy Management

SFEMI maintains the highest RBC level within Korea's non-life
insurance industry. It has formulated and follows an internal capital
solvency calculation method based on global Solvency Il standard
to determine its capital solvency level and sets own internal risk

tolerance level.

Regulatory Capital Solvency Requirements Solvency ratio of an
insurance company refers to capital available in addition to capital
required for insurance companies to pay policyholders back(re-
quired capital). As of December 2015, SFMI's RBC ratio stood at 350%,
highly exceeding the required level of 100%, set by the Financial

Supervisory Services.

Internal Assessment and Management Process of Capital Adequacy
SFMI's capital adequacy assessment is conducted based on the
capital adequacy assessment criteria for insurance companies—
RBC (Risk-based capital) system, which reflects market, credit, and
operational risks besides insurance and interest rates risks. Apart
from the RBC system, the company reflects amount of risks detect-
ed by its internal model in determining business targets including
retention/reinsurance strategy for insurance risk management, ALM
(asset liability management), and SAA(Strategic asset allocation)

strategies as well as operation strategy for estimated interest rates.

Stress Test and Sensitivity Analysis SFMI conducts the annual
stress test based on the IMF bailout and 2008 global financial crisis
scenarios that are set by the regulators. The test result is reported
to the Risk Management Committee. Based on its recent stress test,
SFMI's solvency ratio was at 200%, even under the economic crisis
scenario. SFMI also performs market fluctuation sensitivity analysis

to measure risks that may lead to profit and asset losses.
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Business Continuity Management

In preparation for potential business interruptions caused by dis-
asters such as fire, gas explosions, natural disasters, and war crises,
SFMI established Business Continuity Management, which ensures
quick recovery of the business, to mitigate risks for its stakehold-
ers. By drafting response scenarios to corresponding emergency
scenarios, the company has been conducting trainings on regular
basis; based on this, SFMI was Korea's first non-life insurance com-
pany that acquired BS25999 certification in 2010 and 1SO22301

certification in 2013.

PLAN

- Understand demands based on different
organizational environments
- Establish business continuity plan target,

guidelines, and procedures

- Adopt and execute business continuity plan

- Develop recovery procedures from business interruption

CHECK

- Assess performance relative to target

- Grant authority over activities for improvement and reformation

ACTION

- Reassess business continuity plans and goals
- Implement necessary measures based on managerial assessment

- Maintain
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SFMI follows K-IFRS(K-International Financial Reporting Standards),
Insurance Business Supervising Regulation, and other accounting
regulations; as required by the law of external audits for corpo-
rations, it also undergoes regular accounting reviews by external
auditors. The company also prepares and runs internal accounting
management system, and its accounting supervisors perform peri-
odical inspections on accounting and tax information in order to
prevent any mistakes.

Following the accounting regulations legislated by the government
and financial information provided by its own internal accounting
management system, SFMI faithfully satisfies its responsibility of re-
porting tax return along with the submission of various tax payment
data required by the government'’s tax regulations based on author-
itative interpretation. As a result of such efforts, SFMI was awarded
Citation for Exemplary Taxpayer from Korea’s government in 2009
and also KRW 200 Billion Tax-payment Trophy in 2011.

Tax Risk Management

Because a tax risk may have greater impacts than a financial risk,
SFMI monitors related tax risks and manages them carefully. SFMI
also continuously monitors tax risks and prepare measures; such
risks, which can cause drastic changes in accounting methods, are
following: risks from the transition to new accounting standards
(adaptation of IFRS Phase 2), risks from the launch of new products/

new transactions, and risks related with international tax obligation.

Transparent Public Announcement Related With Tax

SFMI reports further details of corporate tax, deferred corporate
tax, and effective tax rates in audit reports by independent auditors.
It discloses the results to the company website and electronic dis-

closure system of Financial Supervisory Service.

Corporate Tax Expenses Breakdown

[Unit: KRW million]

FY2015 FY2014
Current Tax 271,448 296,191
Tax effect on changes in cumulative temporary differences (25,348) 15,871
Income tax directly recorded in equity - (64,820)
Changes due to tax reconciliation 11,835 18,168
Income tax expenses 257,935 265,410

Relation Between Corporate Tax Expenses and Accounting Profit

[Unit: KRW million]

FY2015 FY2014
Profit before income tax 1,071,741 1,103,570
Expense (benefit) for income taxes at statutory tax rates 258,899 266,602
Adjustments
Non-deductible (taxable) expenses (income) (3,447) (107)
Tax credit (1,142) (1,665)
Tax credit (R&D expense and etc.) 151 7,799
Others (difference in tax rate, etc.) 3,474 (7,219)
Income tax expenses 257,935 265,410
Effective tax rate 24.07% 24.05%
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SFMI Code of Business Conduct

We, as employees of Samsung Fire & Marine Insurance, fully understand that compliance and integrity serve not only as the core founda-
tion of ethical business management and a platform to transform SFMI into a world-class company trusted by our customers, but also as a
precondition for individual employees to conduct as representatives of the Company. As we uphold precious values of the Company and

act with integrity in doing our business, we pledge to comply with the following code of business conduct:

1 We understand and practice management philosophy, core
values, and business principles of Samsung and hold high
compliance and ethics standards for fair and transparent busi-
ness activities.

In doing business, we comply with domestic and overseas laws
and regulations, as well as following internal corporate regula-
tions and bylaws. We neither engage in any acts that violate or
may be suspected of violating laws and regulations, nor will we
direct, approve, instigate, and condone such act.

Sound corporate culture

We value dignity and diversity of individual employees and
adhere to HR regulations including labor standards and equal
opportunities for fair employment. We will not engage in any
impropriety, e.g. sexual harassment, which may tarnish our rep-
utation and compromise sound corporate culture.

Fair competition

We respect free and fair market order and adhere to fair trade
rules of individual countries.

We are committed to competing fairly through just means, and
do not engage in collusion or any act that may hinder fair com-
petition.

Partnership with suppliers

- We respect our suppliers as our business partners, and adhere
to relevant laws in dealing with our suppliers. We do not make
inappropriate requests or take retaliatory actions against sup-
pliers by abusing our advantageous position.

Anti-bribery

- We do not provide or receive a gift, entertainment, or business
courtesy that could be perceived as a bribe to gain business op-
portunities or convenience from parties concerned including
public officials and customers at home and abroad. We abide
by anti-bribery laws of countries around the world and corpo-
rate bylaws.

Business and financial records

We keep our financial records accurately in compliance with
accounting rules of individual countries and internationally
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accepted accounting standards, and meet obligations in reg-
ulatory filings on corporate information and major business
issues.

Protection of trade secrets and intellectual properties

We strictly follow laws, regulations, and internal rules pertain-
ing to the protection of trade secrets and intellectual proper-
ties, and do not leak trade secrets or classified information of
the Company.

We respect intellectual properties of other parties and do not
infringe upon their rights to such properties through unau-
thorized acquisition, use, duplication, or distribution of their
trade secrets.

Personal information protection for customers and employees

We collect, process, and use personal information of our cus-
tomers and employees for legitimate business purposes with
their approval under applicable laws including the Personal
Information Protection Act of Korea. We prohibit and prevent
the leakage of any such information and adhere to laws, regu-
lations, and internal rules to safeguard personal information.

Meeting standards on quality, environment, and safety

- We follow laws and regulations of individual countries,
international standards, and corporate bylaws on environment
and worksite safety, and do our utmost to ensure health and
safety of customer and employees.

3 We discuss potential issues in advance with related depart-
ments within the Company including Compliance Team and
Legal Team to minimize risks arising from violation of laws in
the process of major business projects and contracts.

4 We immediately report to Compliance Team any violation of
laws, regulations, bylaws, or this Code of conduct, or any inci-
dent suspected of such violation, upon discovery of the fact.

5 We actively participate in all corporate compliance activities
including employee education, monitoring, on-site inspection,
and follow-up measures pertaining to compliance.
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Major Activities

Based on five core values of People, Excellence, Change, Integri-
ty, Co-prosperity, SFMI prepares and implements Code of Business
Conduct. Along the way, in an attempt to build and maintain a clean
corporate culture, the company operates systematic and diverse ed-
ucation programs by conducting “Value Sharing Programs” among
the employees under the subjects of anti-bribery, fair trade, an-
ti-money laundering, healthy culture devoid of sexual harassments
and sexual discrimination, human rights protection. SFMI operates
various internal control programs to minimize risk from violation of
laws and regulations that may occur from everyday operation. The
programs include monitoring of employees’ work process and legal
compliance, daily operation compliance, fair trade self-compliance
program and anti-money laundering system. In 2015, it continued
its effort to expand base for compliance-abiding culture: production
of special broadcasting programs through in-house media, ethical
management campaign, revision/distribution of ethical manage-
ment handbook and ethical sales guide.

Deploying some 230 compliance security personnel across the
company, it carried out diverse compliance activities including
compliance education and inspection in the field each month, ex-
ploration of good examples for ethical management, suggestion
and information, consequently spearheading the practice of ethical

management and ethical sales in actual workplace.

Operating System for Internal Control The Compliance Officer is
responsible for the operation of internal control system and related
guidelines. The officer also nominates compliance officers by indi-
vidual departments to monitor the status of compliance and identify
weaknesses to the system. Violation of compliance leads to discipli-
nary actions. The Compliance Officer evaluates the appropriateness
of compliance and reports the results to be reviewed and approved
by the Audit committee before reporting to the BOD.

In the meantime, managers operate effective internal control system
and supervise the staffer's role performance, while staffers under-
stand their role and comply with laws, internal regulations and eth-

ics code, both are responsible for internal control in the first place.

Compliance Education & Inspection

SFMI conducts regular education to employees to reinforce the
principle of ethics. Value Sharing Program, a mandatory training
course for all domestic and overseas employees, offers education
on prevention of corruption, fair trade, personal information pro-
tection, prevention of gender discrimination and sexual harassment
and protection of human rights. Furthermore ‘Compliance and Eth-
ics Self-Assessment’ is completed by all employees to increase un-

derstanding of compliance management.

Mandatory Education

2013 2014 2015
Operating Structure Value Sharing Training hours per person 20 20 20
Program
No. of attendees 5,528 5671 5,613
BOD *In 2014, Value Sharing Program was offered both online and offline and the

Executive Management Audit Committee

Compliance Officer

}—

Manager, staffer

- Compliance Monitoring

Division

- Compliance Operation

Division

Setting /Assessment of Internal Control Criteria

Internal compliance regulation was established as set forth by the
Insurance Business Act and all employees are expected to comply
with the regulations. The regulations express our commitment to
abide by the laws, maintain sound asset management and protect
our insured customers. Internal control policy sets out guidelines
on employee role and responsibilities, compliance system, internal
control structure, code of conduct, key issue by job functions and

compliance check.
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number of attendees may overlap.

Operation of Compliance Support System

SFMI operates various internal control programs to minimize risk
from violation of laws and regulations that may occur from every-
day operation. The programs include monitoring of employees’
work process and legal compliance, daily operation compliance, fair

trade self-compliance program and anti-money laundering system.
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Major Compliance Support Systems

Pre-Compliance - Preliminary compliance inspection prior to final
decision making related to key business operations
including : Establishment and revision of internal
regulations, terms and conditions of insurance
policies, and new product development and new

task force

CP (Compliance - Fair trade voluntary-compliance system to abide

Program) by fair disclosure regulation

Promote fair trade voluntary-compliance culture
within the company by electing voluntary
compliance manager(Compliance Officer) and
establishing relevant guidelines

AML (Anti-Money - Preventive system to promote sound financial

Laundering System)  transaction between financial institutions, while
eliminating domestic and global money
laundering activities

- Eliminate potential risk and raise transparency of
asset management for customers by assessing and
monitoring the money laundering risk

- Monitor by CDD(Customer Due Diligence), its
verification and also using scenarios extracting

suspicious transactions

Anti-Money Laundering System

- As set forth by laws against money laundering and public
financing, SFMI operates CDD(Customer Due Diligence) sys-
tem for the purpose of preventing act of crime and promot-
ing transparent transaction with our customers. Furthermore,
EDD(Enhanced Due Diligence) is performed on customers
who have been categorized as higher in risk based on mon-
ey-laundering risk assessment. Money laundering preventive
system inspects doubtful, large cash transactions to prevent
potential risks and issues STR(Suspicious Transaction Report)
or CTR(Currency Transaction Report).

- In 2015, the company, reflecting revised anti-money launder-
ing ordinance and recommendation from FIU, SFMI revised
company rules and improved monitoring system for risk
measurement as well as customer identifying process. Along
with advancement of the system, SFMI strived to boost qual-
ity of anti-money laundering system by frequent check and
education to raise the awareness among the employees and

also to strengthen their work capability.

Assessment of Anti-Money Laundering System

-In 2015, SFMI was given the highest “Excellent’rating by
KoFIU, an action task force unit on anti-money laundering
operated by the Financial Services Commission in the area of
‘System and operation of anti-money laundering program’.
And it was awarded the Citation of Prime Minister in the ‘Oth

Anti-money Laundering Day’ event.
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Sustainability Value Value Statement

Fair Trade for Consumers

Our business partners including RCs are thoroughly trained and
regularly monitored to provide reliable and proper products and
services to our customers. Our business partners are trained to en-
sure that our customers have full and clear understanding of the
service and product. In accordance with the insurance business
laws and supervisory regulations, we establish strict standards for
product development, use of product information and educational
materials. We also abide by the domestic and foreign standards for

advertisements.

Minimizing of Incomplete Sales

SFMI carries out diverse activities to realize complete sales in
our way towards establishment of trusted insurance culture and
protection of consumer’s interests. Its administrative organization,
Compliance Operation Division focuses on preventing losses arising
from incomplete sales. For this, compliance managers are placed in
business sites to run round-the-clock checking system and after
sales, the relevant department monitors indices of incomplete sales

each month.

Disciplinary Actions by External Authorities

Penalties imposed by external authorities in 2015 are listed be-
low. SFMI applies strict actions and implements prevention meas-
ures in response to the disciplinary actions initiated by supervi-

sory authorities.

Disciplinary Actions

Date Body Reason Punishment

Nov 30, 2015  FSS (Financial  Insufficient management ~ Warned
Supervisory of insurance agencies
Service)

Dec 30,2015  FSC (Financial ~ Negligence on Fined KRW 25
Servies management/surveillance  million
Commission) against violations

regarding insurance
recruitment
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Internal Reporting System

SFMI operates various in-house communication systems to encourage ethical management such as whistle blowing and fraud

reporting system. In accordance with the internal reporting system regulations, whistleblowers are guaranteed confidentiality.

Whistle Blowing

Behaviors to be Reported - lllegal, unethical behavior of employees
- lllegal, unethical behavior of sales organization
- Violation of Fair Trade Act like unfair trades
- Violation of recruiting order
- Personal information leak, illegal check, information leak
- Suggestions related to other ethical management

Internal Reporting Channel The Office for Practice of Business Principles (Compliance Department)
- Tel : 02-758-7112
- Fax : 02-758-4310
- Email : ethics@samsungfire.com

Fraud Reporting

Behaviors to be Reported - Misappropriation of public money & bribery
- lllegal participation in shares of unlisted companies
- Case of dual employment
- Providing or receiving a gift or entertainment
- Other violations related to employee guidelines

Internal Reporting Channel Audit Team
- Tel : 02-758-7829
- Fax : 02-758-7796
- Email : auditing@samsungfire.com

Report Status

2013 2014 2015
Processed Reports 99 53 43
- Alleged Offence 10 9 5
- Civil Complaint 73 23 24
- Others 16 21 14
No. of the punished persons 1 0 0

* Since 2014, civil complaints were processed through a dedicated team, resulting in decrease of complaints.

26



Ae |jmmie

| Ao

{ ' \ f

m— N N T
— —

= [a)) ~ (D
(@}
QO

|

—
-
[7.)

S

(72]




Samsung Fire & Marine Insurance
2016 Sustainability Report

Customer
Satisfaction

SFMI’'s number one priority is our customers. This is why the service solutions that
we provide have been constructed from a customer perspective and our business is

focused around them. ‘Working with ownership’, SFMI’s declared service identity,

is a commitment to providing authentic and heartfelt services to customers.

Customer Service Charter

1 We listen to customer’s opinions with open heart and
faithfully fulfill our promises.

2 We always consider customer’s work as ‘our own work’ and
offer best services to them with warm heart like our family.

3 We enhance customer’s value by sincerely understanding
customer’s positions and offering optimal goods and best
services.

4 We treat customer’s requirements quickly and exactly, and
guide customers kindly.

5 We respect customer’s rights and report the relevant infor-

mation in a responsible way.

Customer-oriented Activities

Customer-oriented Products and Services

At SFMI, we have appointed a CCO(Chief Customer Officer) directly
under the CEO and operate the Consumer Policy Team to proac-
tively plan and implement customer-oriented activities. SFMI is also
the first in the Korean non-life insurance sector to operate Customer
Right Protection Committee and Customer Panel, a consumer par-
ticipation program that offers consumers the opportunity to moni-
tor and experience our products and services. The Customer Right
Protection Committee is composed of outside experts including
professors, lawyers and doctors, designed to provide fair and objec-
tive settlement of insurance disputes. In 2014, we newly established
‘Consumer Protection Committee’ composed of internal executives
in charge of the Sales, Claim Settlement and Product Development
as an effort to eliminate and improve internal irrational systems
and practices. Also, to implement a more efficient customer com-
plaint management, we extended operation of Customer Protection
Center to six areas across the country and we have strengthened
professionalism by assigning 40 experts with rich field experience of

sales and claim settlement.

Consumer Portal Opened In May 2015, a consumer portal opened
at the company’s homepage with contents of electronic complaint
filing, notice of complaints, examples of best practices for consumer
protection, financial consumer protecting system, financial informa-

tion so that consumers can have an easy access to those information.
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Customer-oriented Education and Promotion

SMFI conducts education focused on the subjects of protection of
finance consumers and customer-oriented management to our em-
ployees and partners such as Risk Consultants who provide frontline
service through direct interaction with our customers.

Service Academy In January 2014, SFMI established the Service
Academy under the Consumer Policy Team to reinforce consumer
protection. The Service Academy is designed to promote customer
focused service and minimize customer dissatisfaction through col-
lective training sessions, individual sessions tailored to different lines
of operations as well as consulting programs. In 2015, 2,087 employ-
ees and 9,210 partners completed education at the Academy across

323 sessions.

Best Customer Satisfaction Practice Award SFMI operates various
reward programs to further encourage and motivate employees and
partners who were outstanding in the area of customer service. Re-
ward programs include: Company Foundation Day Award(annual),
SFMI Person Award(3 times a year), the CEO Special Award(4 times
a year) and CS Achievement Award(often). Examples of outstanding
customer service practices are aired on company broadcast and in-
tranet as a way to promote and raise customer satisfaction aware-
ness to our employees and partners. In 2015, the company conduct-
ed a ‘campaign for practice of basic acts for Customer Satisfaction’
among the whole employees using in-house broadcasting for two
months in the areas of right ways of behavior/dressing, phone and

other business etiquettes.

Customer-oriented Products & Services

SFMI proactively reflects needs and opinions of our customers
throughout the development process of our products. As such, prod-
uct names and policy terms can also be flexibly modified to improve
customers’ understanding of the policies. We also offer wide range
of products and services to meet customer’s specific needs such as
preparation for older age, infant care or traveling that customers may
join according to their preference and life cycle.

In 2015, SFMI released the industry’s first ever Medical Expense In-
surance for Pregnancy-related Diseases and obtained exclusive use
rights. In January 2016, it released ‘Convenient and Healthy Life’ - a

health insurance for the elderly and patients.
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Better Web Accessibility SFMI has improved the accessibility of
the company website to people with disabilities and the elderly
in order to improve their usage of online financial services such
as application for insurance policies, access of insurance contracts
and request for consultation services. In January 2013, SFMI was
awarded the “Web Accessibility Certification” by WebWatch, an
organization under the Korea Human Rights for Persons with Dis-

abilities Forum.

Customer Communication

Consumer Satisfaction Survey

SFMI conducts customer satisfaction survey once a year to assess
and improve the level of customer service. Survey results are re-
flected on business activity to improve products and services. In
2015, we ranked top in customer satisfaction surveys of the coun-

try’s three bodies.

Type Body Rating

Korea Productivity
Center

76 points (Non-life insurance :
No.1 for 15 consecutive years)

National Customer
Satisfaction Index

KMAC 77.2 (Auto insurance : No.1
for 18 consecutive years,
long-term insurance : No.1

for 5 consecutive years)

Korean Customer
Satisfaction Index

Korean Standard- ~ Korean Standards
Service Quality Index Association

75.9 (Auto insurance : No.1
for 14 consecutive years,
long-term insurance: No.1
for 2 consecutive years)

Customer Satisfaction

2014 placed SFMI in the first class among 15 non-life insurance
companies and SFMI maintained excellent grade for three consecu-
tive years (2012 - 2014).

Customer Panel

Since the establishment of the ‘Customer Panel’ in 2005, which was
first of its kind in Korean non-life insurance sector, SFMI continues
to actively operate the system with the purpose of offering prod-
ucts and services that meet the needs and demands of customers.
CEO and key management executives participate in the Customer
Panel and the outcomes are then actively reflected in the compa-
ny’s strategy to improve business management. The Customer Pan-
el which is selected through document screening and interviews
is composed of 8 to 10 general individuals, including housewives
and must be covered by insurance. Since 2005, 20 rounds of panels
in total were operated to date. The results from the Panel’s four-
month task activity are shared across the company via presenta-
tions and significantly contribute to implementing the company'’s

customer-oriented management policy.

Communication on SNS

SFMI operates diverse online Social Networking Services(SNS) to in-
crease communication with our customers. As of December 2015,
SFMI communicated with approximately 800,000 customers on a
daily average, through 9 online PR channels including blog, Face-
book and twitter. In recognition of our online communication ef-
forts, we were awarded the Grand Prize in the social communication

section of the Korea Social Media Awards in 2015.

Voice of Customer (VOC)

SFMI emphasizes open communication with our customers. We
commit to addressing all customers’ complaints and suggestions in
time. Likewise, VOC is considered highly valuable to our business.
The feedbacks that are collected through VOC are reflected in ser-
vice quality enhancement efforts and also in development of our

products and services.

2013 2014 2015

Rate of VOC processed within 24 hours (%) 85.5 86.2 90.8

Evaluation by Financial Supervisory Service Evaluation by Finan-
cial Supervisory Service: Regulators encourage all financial institu-
tions to mitigate consumer complaints and to provide consumers
with reliable and protected financial services. As part of the initi-
ative, Financial Supervisory Service rates customer service level of
financial institutions based on the number of customer complaints
that were processed, together with the efforts and measures taken

by the company to resolve the issues. The Service’s evaluation in
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Major Official SNS Channels

Blog http://blog.samsungfire.com/

Facebook https://www.facebook.com/samsungfiretalk
Twitter https://twitter.com/samsungfiretalk

Youtube https://www.youtube.com/user/SamsungfireTalk

Good Daddy Blog  http://gooddaddy.samsungfire.com/
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IT Infra

Global IT System Having built the next-generation IT system, SFMI
allows customers to proceed all work at the same time and auto-
matically connects insurance products and work processes. This us-
er-friendly next-generation portal site continues to provide services
to the customers through its sales and service channels. Our global IT
system also enables users to check all processes including insurance

contracts at overseas subsidiaries in real time.

Mobile Systems In prompt response to expansion of smart devices
and fast change of mobile environments, SFMI has been developing
mobile system. The company actively uses samrtphones and PCs for
customer’s applications at the field and contract management and
conducts incident investigation and payment of insurance premium
in real time. The industry’s first mobile website offers applications
that deal with customer’s enquiries, contract alterations, incident
report, application for loan and issue of certificates. Along with its
effort to simplify unnecessary work process and boost customer
convenience as such, SFMI is extending its environmentally friendly
work process by reducing to use unnecessary documents. Current-
ly, insurance products that allow application and payment via the
company’s own apps include auto insurance, driver insurance, house
fire insurance, Annuity Saving insurance, Medical Expense insurance,
Traveler's insurance, and the ratio of mobile applications among
total applications for insurance products is around 20% with some
270,000 appliers(as of November, 2015). On top of this, compa-
ny opened mobile-based ‘Smart Compensation system’ that allows
the customers to treat the work of processing of incidents in auto
insurance and claiming in long-term insurance, strengthening its
customer-centered services. In January 2016, SFMI, in association
with the country’s largest integrated mileage OK Cashback, launched
membership exclusively for mobile use - allowing the users to pay

the premium by Cashback points.

Certified as Excellent Site for i-Safe and ePRIVACY

Customer Information Protection

Information Protection Management System To maximize in-
formation protection, SFMI appointed a CISO(Chief Information
Security Officer), a CPO(Chief Privacy Officer), a CSO(Chief Security
Officer) to handle and protect credit information. We also oper-
ate the Information Protection Committee as a decision-making
body for security issues. Also, departments within the company
that are directly responsible for information protection such as the
Information Protection Division, IT Security Division, and Compli-
ance Monitoring Division participate in the Information Protection
Committee to supervise, control and implement security policies
on a regular basis. In 2014, the company acquired the certificate of
ISMS(Information Security Management System) from the Ministry

of Science, ICT and Future Planning.

Information Protection Activities Using its security-specialized
organizations, SFMI is conducting a diverse range of activities : Re-
inforcement of security-related company rules, encrypted customer
database, operation of a security task force, information protection
system 24-7 cyber monitoring and regular safety prevention activi-
ties, separation of work network from internet, on/off line security
education, regular and multiple security check. And it also strength-
ens its internal control on treatment and management of personal
information overall like collection, usage, storage, and destruction
of information. Besides, the company has established a separate
security management system so that apart from its own employee,
other companies that treat SFMI's customer information can manage
the relevant information safely, demonstrating our commitment to
perfect security management and supervision. No violation of cus-
tomer information protection has yet been reported, and personal
information of customers will be treated with utmost care and kept

safe in accordance with applicable laws.

Prevention and Detection of Insurance Fraud

SFMI regards insurance fraud as a serious crime that negatively im-
pacts the society. We continue to reinforce insurance fraud educa-
tion and promote prevention of fraud to our employees. We also

operate insurance crime reporting center.

Insurance Crime
Reporting Center

- Division with primary responsibility:
Insurance Inspection Division

- Tel : 02-7573-112

- SFMI's website: Insurance Crime Reporting Center
http://Awww.samsungfire.com/customer/center/crime/
center_crime_01.html¢

To date since 2000, SFMI has been certified for safe internet (i-Safe) and personal information protection (ePRIVACY)

from Korea Association for ICT Promotion in recognition of its high-level security.
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Human Capital Development

At SFMI, we believe that our employees are the key to increasing company’s
business competitiveness. Our goal is to attract talented people through open

recruitment system and develop our employees into becoming top global financial

experts through excellent training opportunities that are customized to every line of

functions. We are also committed to protecting human rights, health and safety of

our employees as well as providing them with a good work-life balance.

Talent Management

Open Recruitment

SFMI employs an ‘open recruitment’ system to encourage equal op-
portunity and prohibit discrimination against individuals based on
academic background, origin, age, gender, religion and disability.
We also help create equal employment opportunities to underpriv-
ileged and the young adults with an aim to help them pursue their

dreams under difficult environment.

Talent Retention

As of end December 2015, SFMI employed a total of 5,750 people,
with male and female ratio standing at 57.9% and 42.1% respectively.
We are committed to developing our employees into global financial
experts through diverse HR programs including: employment status
transfer program from temporary to full time status, reward and ear-
ly promotion programs for outstanding performers and internal job
transfer programs. Additionally, to promote balance and diversity
of our employees, we continue to open recruitment opportunities
and out of total employees, percentage of employees with disabili-
ties accounts for 2.1% and employees with national merits1.5%. Also,
percentage of women in management position has reached 10.9%
and we continue to encourage women employees to participate
in various development and training programs. In February 2014,
in recognition for these efforts, SFMI was awarded by the Minister
of Employment and Labor, in the field of development of talented
women employees and in May 2015, it was awarded Prime Minis-

ter's Award for equal employment between genders.

Employee Status in 2015

Gender

Males Females

Age Group

42.6% 33.6%

20s 30s 40s 50s

Position Directors 1.0%

Normal employees Managers Department J
Managers

Recruitment Type

Regular Non-regular

Performance and Compensation Management

Performance Evaluation At SFMI, we implement a target-oriented
performance evaluation system for our employees. Overall evalu-
ation of our employees is based on comprehensive assessment of
individual achievements, capabilities and self-development perfor-
mance. To promote a fair and transparent performance assessment,
we follow a three-step dialogue and feedback system(objective
interview, interim interview, and result interview) together with
multi-dimensional evaluation. Our compensation framework is de-
signed to motivate our employees and to further develop them-

selves into global financial experts.

MBO (Management by Objectives)

Goal Setting Goal setting interview

v
Process Management Interim interview
v

Assessment Performance Assessment Result interview

v
Assessment Feedback Survey on Assessment fairness
v

Result Appeal Result re-examination

Compensation SFMI implements annual salary and profit sharing
system to establish performance-oriented culture and to boost the
spirit of challenge among our employees. Our entry level college
graduate recruits are guaranteed base salary above the legal min-
imum wage level and gender wage gap does not exist. Also, from
2014, information about registered directors with total remunera-

tion above KRW 500 million is publicly disclosed.

Awarding System At SFMI, we strive to instill ownership and pride
in our employees, so that their goals are aligned with the compa-
ny’s business strategy. We regularly reward our employees through
diverse programs : Annual Reward Ceremony on Company Foun-
dation Day, quarterly SFMI Person Award, BP of the Month. Em-
ployees who have contributed to the sustainability of our business
with their excellent performance in areas of innovation, customer
satisfaction, GWP(Great Work Place), social contribution and com-
pliance are awarded monetary compensation, paid leaves and

higher evaluation.
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At SFMI, we have established and operate talent development sys-
tem to foster our employees to become top experts in the area of
finance and insurance.

SFMI University In March 2015, SFMI newly established “SFMI
University”, an employee development program aimed to foster
global financial and insurance experts. In addition to the diverse
customized curriculum(110 courses by level of job function, 350
educational contents), the program also offers online and mobile
version of the education system(Dream Campus). We have also
implemented credit completion system which is reflected in em-
ployee performance assessment and also required for promotions.
The University offers essentially-needed lectures(e-Learing, expert
qualification, foreign languages) and e-Book service(in association
with Kyobo Book Center) to the employees, contributing to boost
of their work capability and insights.

Since 2015, we have been operating an internal professor system, in
which employees with remarkable level of expertise contribute to in-
house education by converting their know-how and expertise to texts
and by lecturing. As of December 31, 2015, 163 persons are serving as
internal professors. They get various incentives such as lecture fee and

extra points for promotion.

Global Campus SFMI Global Campus is the company’s second
training house opened in December 2014, following the first
Daejoen Yuseong. Located at Dong-gu, llsan, Goyang City with
the land area of some 66,700 square metre, it is equipped with
the highest level of accommodation facilities and top-notch de-
vices. For its classy interior design and services, it was awarded IF
Design Award from Germany and Grand Prize of Korea’s Archi-
tectural Culture. And in March 2016, it was also awarded Grand
Prize in the field of educational facilities as organized by Korean

Human Resource Development Association.

Fundamental Professional Management
[Academy] Foster of globally advanced experts
Master’s course of Sungkyunkwan Univ
Strengthen Strategic
solidarity through fostering of next-
sharing of the [College] Foster of the country’s highest level experts generation business

company’s vision U/W Compensation GLCC

Investment Loan leaders and

and value organization
U/W Compensation Actuary IT managers
U/W Compensation Individual Strategy
Hardware Software Systemware

Global / Yuseong Training House

Educational Content / Faculty

Education System

Infrastructure
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Individual Development Plan The Individual Development Plan
(IDP) is a program that encourages our employees to upgrade and
expand their area of expertise through variety of resources. The
program is designed so that employees can self-assess their profes-
sional capacities and further develop through various internal and
external, collective and individual training such as: e-Learning, COP

(community of practice), conferences, certificate education.

Employee Education Data

Type 2013 2014 2015
IDP participation (%) 99.2 98.9 99.3
Curriculum 1,649 2000 1,846
Education cost per employee 2.06 1.91 1.47
(Annual average, KRW million)

Education hours per employee (Annual average) 134 116 119
Possession of expert qualifications (person) 2,647 3,186 3,470
Possession rate of five key qualifications (%) 15.8 17.3 18.6

* Expert qualifications: 15 types at home (AFPK, underwriter, insurance examiner),
20 abroad (CPCU, Associate, CISA)
* Five key qualifications : Actuary (at home and abroad), claim adjuster, CPCU, CFP, CFA

Global Talent Management SFMI is operating diverse programs
to foster global leaders equipped with global business capability.

- Regional experts : Program in which employees are
despatched overseas to learn foreign language/culture,
explore national and regional information and conduct
survey on business

- GFP : Educational program in which excellent employees
are desptached to the company’s overseas subsidiaries

- GEP : Program in which employees are desptached to
globally leading companies (to learn globally advanced
expertise, know-how and capability)

- MBA / EMBA : Educational program to foster the

next-generation global leaders

Human Rights & Labor

Protection of Human Rights

SFEMI fully adheres to the basic principles of protection and respect
for human rights contained in the United Nations Universal Dec-
laration of Human Rights and United Nations Guiding Principles
on Business and Human Rights. Samsung Business Principles also
stipulates that the company should adopt protection of human
rights, respect diversity, prohibit forced and child labor and elimi-

nate discrimination.
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Human Capital Development

Sexual harassment prevention education and human rights aware-
ness education is conducted more than once every year to pro-
mote a sound culture free from any forms of harassment and dis-

crimination.

Samsung Business Principles
Principle 1 : We comply with laws and ethical standards
1-1 We respect the dignity and diversity of individuals

- We respect the basic human rights of everyone.

- We do not, under any circumstances, permit forced labor,
wage exploitation or child labor.

- We do not discriminate against any stakeholders, including
customers and employees, on the basis of nationality, race,

gender, religion, etc.

Employee Council

SFMI is running Employee Council to establish a cooperative rela-
tionship with our employees through regular communication and
mutual trust. The Council is guaranteed the rights to collective or-
ganization, bargaining and action, and under no circumstances are
employees restricted or coerced into joining the union. Since 1998,
as the representing employee body, the Council makes collective
decisions with the company on wage agreements, working condi-
tions and participates in key business events including executive
management meetings to ensure rights of the employees and to

foster a favorable working environment.

Key Activities by Employee Council

- Labor Union Committee (four times a year)

- Wage negotiation and collective agreement

- CEO and Employee Council Representative meetings

- “Hanmauem” (One Mind) Meeting for each department

- Participate in key business events including executive
management meetings

- On-site investigation on working culture

- Operating Family Day: Weekly shutdown of company
PC system

- Support employee hobby club activities

- Operate employee communication website and publish

newsletter

Employees represented by Employee Council

2013 2014 2015

Percentage of employees represented by 62.9 64.0 61.7

Employee Council (%)
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Distress Assistance and Support System

SFMI operates various counseling and assistance system to main-
tain an open and constructive dialogue with employees. The com-
plaints and suggestions are guaranteed confidentiality. Also, to
encourage communication relating to sexual harassment, cases
involving women employees are processed by designated female
counselors. In 2015, 85 cases were resolved - four times more than
the previous year - aided by further channels recommended by the

Employee Council.

Complaint Support and Processing System

HR Issues Receipt of HR related complaints : leave of absence,
reinstatement, self-development, performance
evaluation. — Resolution by Distress Settlement
Committee (employee representatives and company

representatives)

Sexual Harassment  Receipt of complaints — Counseling and investigation
— Resolutions and disciplinary action — Protection of

victims and damage support

Verbal Violence Reporting of complaints relating to verbal abuse,
inappropriate comment on physical appearance, and
personal insults inside or outside of work place —
Counseling and investigation — Resolution and official

disciplinary action depending on severity of abuse

Alcohol-related
Issues

Receipt of alcohol-related complaints during company
events (coercive drinking, etc.) — Investigation and
corrective measures

Strengthening Employee Communication

SFMI is committed to establishing healthy corporate culture and
enhancing working environment for our employees. To increase
employee satisfaction, we operate various corporate communica-
tion system such as Exciting Talk Talk- an online community, internal
broadcasting system, Employee Council homepage, management

field visits and various meetings.

Communicate ‘Communicate’ is a company intranet online com-
munication platform open to employees. The platform provides 5
main communication platforms: ‘CEO Live Talk Talk’- communicates
CEO’s business philosophy and activities; ‘Media’- contains updated
news about sales and claim settlement field activities; ‘Exciting Sto-
ry’ - a community where employees share best practice stories as
well as personal family stories; ‘News’ and ‘Events’- contains updated
company news and events. ‘Communicate’ is accessed by around
4,100 employees a day on average, as SFMI’s unique communication

channel vertically and horizontally.
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Work & Life Balance

Robust Corporate Culture
To build a healthy and dynamic corporate culture, New Culture De-
partment and Employee Council are conducting diverse interaction

activities.

Employee Satisfaction Survey SFMI conducts annually the Sam-
sung Economic Research Institute’s Samsung Culture Index(SCl) sur-
vey to promote happiness at workplace for our employees. In the
2015 SCI survey, which consisted of 50 questions in 15 categories,
SFMI scored 80 points(average of 15 categories) one point up from

the previous year.

Running Hobby Clubs To encourage active interaction among em-
ployees and to increase work & life balance, the company supports
over 160 hobby club activities including mountaineering, baseball,

football, tennis, bowling, photography, reading and meditation.

Promotion Celebration Employee survey results show that one
of the most exciting moments for SFMI employees is when pro-
moted to a manager position. Since 1995, in order to celebrate this
important moment, SFMI invites newly promoted employees and
their families to the Leadership Conference for New Executives. In
2015, KRW 10 million, the proceeds from voluntary fund-raising
by employees newly promoted, was used to assist children from

low-income families suffering from burn injuries.

Family-friendly Management
The company actively supports family-participating programs in an
effort to enhance both employee’s satisfaction with the company

and harmony within families.

Parents Appreciation Festival In May 2015, the Employee Council
organized a 4-day group trip for 160 of our employees’ parents to
Xian, China - the new business site of SFMI’s global operations. The
trip was jointly organized by the company and our employees to
express appreciation to our parents by offering a memorable ex-
perience and also to inform them of SFMI’s high position within

the industry.

Family Care Leave Employees with family members(parents, chil-
dren, spouse and parents of spouse) who are in need of care due
to sickness, accident and old age are entitled to family care leave of

absence(30 to 90 days per year).
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Family Day (every Wednesday, Friday) To eliminate unnecessary
overtime and to enhance work-life balance of our employees, we
encourage employees to leave workplace on time by introducing
automatic computer shutdown system which is implemented every

Wednesday, the designated Family Day

Certified Family Friendly Company In recognition of its efforts to
establish a family-friendly culture, SFMI has been awarded “Fam-
ily Friendly Management Certification” by the Ministry of Gender
Equality and Family in 2011 and has maintained the certification

until today.

Maternity and Child Care Benefit

In addition to maternity benefits, such as pre & post childbirth leave,
child care leave and shortening of work hours required by law, SFMI
actively supports child birth of our employees in other various ways.
We offer medical leave and medical cost subsidy for employees
with infertility issues and offer flexible working hour system so that

female workers can work in a more secure environment.

Hotline for Expecting Mothers SFMI fully supports and encourages
childbirth of our employees through a new hotline system for ex-
pecting mothers. The system offers expecting mothers easy access
to counseling regarding pregnancy, childbirth, pre & post maternity
leave system, benefits during maternity leave and flexible working

hours.

Daycare Center at Workplace SFMI corporate headquarters oper-
ates an in-house daycare center that offers child-care service during
working hours. The system reduces concerns and provides comfort
for working parents by allowing children to be close to their work

place. This eventually increases work efficiency of our employees.
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Employee Benefits
SFMI provides various fringe benefit systems to improve employ-

ee’s quality of life.

Selective Benefit System Since 2011, SFMI operates selective bene-
fit system for our employees. Annually, employees are compensated
with benefit points which can be used to pay for different activities in

areas of self-development, health care and family-friendly activities.

Retirement Pension System SFMI offers various post retirement
support programs for our employees. Pension plans are provided
in accordance with the Retirement Benefits for Workers Security
Act. We also offer employment aid programs for retiring employees
looking to start new career by guiding them to new opportunities by

fully utilizing their experience in the financial industry.

Main Employee Benefits

Supporting
Leisure Life

Company fitness center, paid long-term leaves,
vacation housings and Caribbean Bay (amusement
park) subsidy

Supporting Housing
& Living Stability

Company housing for long distance employees and
retirement pensions

Supporting Medical
& Healthcare

Physical checkup and group health insurance for
employees and their families

Supporting Company-run daycare centers, resting lounges for
Childbirth and mothers and newborn gift kit for new parents
Maternity

Supporting Education expense assisting system and

Education spring & winter English camp for children

Others Mind and marriage counseling center,

support for major family events

* Above employee benefits are offered to both regular and non-regular
contracted employees.
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Social
Responsibility

As a responsible corporate citizen, SFMI is committed to fulfilling our
public responsibilities and to serving the needs of the people in the communities.
We will strengthen social responsibility engagement by applying the essential

characteristics of non-life insurance business to support the underprivileged

people and to promote development of local communities.

Principles and Organizational Structure

Principle of Social Responsibility

Secure expertise in social o
o i Promote self-sustainability
responsibility practices by .
i . of local community through
applying organizational . o
. X social responsibility
capabilities and characteris- .
. . . activities
tics of an insurance business

Expand employee Create greater synergy

and business partner through strategic
engagement in volunteer partnerships with the

and donation programs government and NGOs

Organizational Structure of Social Responsibility

Board of Directors

Social Responsibility
Committee

Social Contribution

Local Communities &

Office NGOs Communication
SFMI Volunteer Team RC Volunteer Team
(employees) (partners)
Social Responsibility Practices Reflecting Traffic Safety Culture

Characteristics & Organizational
Capabilities of Insurance Business

SFMI commits to giving ‘security’ and ‘hope’ to our customers and
the society through social responsibility practices that best reflect the
characteristics of an insurance company. Some of our core socially
responsible activities include promoting Traffic Safety Culture(repre-
senting campaign among social responsibility practices), supporting

persons with disability and spreading daily life safety awareness.
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Samsung Traffic Research Institute Established in July 2001,
Samsung Traffic Research Institute is a specialized center for traffic
safety research. Its mission is to establish advanced traffic culture
and to raise driver safety awareness, ultimately to eliminate traffic
related accidents. The institute conducts scientific and systematic
research on safely of roads, vehicles and drivers to investigate traf-
fic accident prevention measures. Additionally, it also issues press
releases, makes policy proposals and stages traffic safety campaigns.

The institute also offers special safety education and information
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programs to members of the society who are exposed to greater
safety risks, such as children, inexperienced and elderly drivers. In
December 2014, we established Auto Insurance R&D Center in or-
der to jump forward as a global insurer and have been conducting
education to strengthen employee’s expertise and technology of
business partners along with research on the fields of automobile
repair/damage, new technology and safety. As a result, we got cer-
tified for ISO 9001(quality management) in the fields of research on

repair techniques, and educational service.

Samsung Transportation Museum Samsung Transportation Muse-
um opened in May 1998 as Korea’s first automobile museum. The
museum offers various exploration and educational programs such as
the kid-friendly ‘Children’s Traffic World’ to promote awareness and

prevention of child related traffic accidents.

Supporting Persons with Disabilities

Guide Dog Support System for the Visually Impaired Guide dogs
are assistance dogs trained to safely lead blind people around obsta-
cles. A well-established guide dog support system reflects a society’s
level of awareness of persons with disabilities. As such, societies with
high accommodation for guide dogs are widely recognized as ad-
vanced welfare societies. SFMI has trained and donated guide dogs
to the visually impaired since 1993 and as of 2015, 182 dogs(9 in
2014 alone) were donated to the blind people, offering them op-
portunities for new and improved lives. The past recipients of SFMI's
guide dogs are now productive members of the society, standing as

college students, teachers, public officials and pianists.

Support for Gifted Youths with Disabilities ‘Poco a Poco’ is an an-
nual concert organized by SFMI and performed by musically talent-
ed children with disabilities. The event was conceived to offer gifted
youths with disabilities various stage experiences and opportunities
to perform musical communication with the world. Poco-a-Poco,
which means ‘step-by-step’ in Italian, gives children hope to achieve
their dreams towards becoming talented musicians. Moreover, we
established ‘Viva Chamber Ensemble’ to help the students with dis-
abilities stand alone as a professional player and offer periodical
education and performing opportunities to them, in an effort to

raise an affirmative image on disabilities.

Raising Disability Awareness SFMI produces, in cooperation with
the Ministry of Education and the Center for Disabled Persons First
Campaign, televised educational dramas about disability to raise
awareness in adolescents. In contrast to documentaries, drama
productions easily provoke emotions in viewers, making it more
effective when educating and reaching out to adolescents on such
matters. The dramas have been aired on Persons with disabilities
Day since 2009, under the direction and production of SFMI Media

Department.
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Promoting Daily Life Safety

Dream Playground Project Dream Playground is a playground ren-
ovation project for underprivileged children that SFMI started with
the purpose to provide them with safer playing environment. In
2015, six playgrounds(so far 12) in different establishments around
the country have been renovated into environment-friendly areas,

promoting health and positive emotional development of children.

Installation of Emergency Fire Hydrants For fire-vulnerable areas
such as islands, low-income and highly populated places where fire
trucks are hard to enter, SFMI is installing emergency fire hydrants
along with fire safety education. In 2015, the company installed 140
fire hydrants across the country and rendered education to them. We
carry on with a campaign to protect local residents in the event of a

fire by their prompt initial action.

Supporting the Underprivileged Citizens and
Local Communities

SFMI engages in various social responsibility activities to support
financial self-sufficiency of underprivileged people and develop-
ment of local communities. These include assisting the surviving
children of traffic accidents, families of police officers and firefight-
ers who died on duty, operating support projects such as ‘Kkum-
teo’, microcredit banking project and sisterhood ties with farming

and fishing communities.

Supporting the Underprivileged Citizens

Support System for Surviving Children of Parents Killed in Traffic
Accidents Since 1993, SFMI offers financial aids to selected children
who have lost parents in traffic related accidents. The grieving chil-
dren receive monthly financial support, new school uniforms as well
as emotional support through one on one mentoring and book read-

ing programs volunteered by SFMI employees.

Support System for Children of Police officers and Firefighters
Killed in line of Duty SFMI Big Love Scholarship was created to
honor police officers who sacrificed themselves in the line of duty
and to support their surviving families who are in financial difficul-
ties. In 2012, SFMI signed an agreement with the National Emergen-
cy Management Agency to fund scholarships and establish support

ties with the surviving children of the firefighters.

‘Kkumteo’-Study Support Program SFMI offers after-school study
support programs to children from low-income families, those suffer-
ing from financial difficulties due to losses and injuries from natural
disasters or from loss of parents from traffic accidents. In addition
to the education, cultural experience and mentoring program that
are provided through employee volunteer, the company also funds

scholarship with Kkumteo Study Room program.
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Micro-finance SFMI provides non-collateral and non-guarantee mi-
cro-finance funding aid to startup businesses with insufficient credit
or low capital and to low income individuals. In addition to the loan
support program, SFMI offers various forms of aid systems such as
management consulting and marketing support programs.

* Micro-finance ‘A support project that promotes foundation of social and

financial self-sufficiency of those with limited access to financial services by

offering non-collateralized or non-guaranteed small loans.

Supporting the Local Communities

Partnership Projects with Farming and Fishing Communities
SFMI participates in One department for One Community partner-
ship program to help revive the economy of farming and fishing
communities that are suffering from shortage of labor and extreme
weather. The system offers labor aid as well as sales support pro-
grams such as organizing annual autumn farmer’s market and de-
veloping on-line shopping mall for employees to help expand sales

of farming and fishing products.

Social Responsibility Overseas With SFMI's growing presence in
the global markets, the company is expanding its social responsibility
activity to the international community. In 2015, SFMI China subsid-
iary participated in assistance of the handicapped persons, voluntary
service in rural areas, while Indonesia subsidiary assisted orphans and
low-income students together with donations to schools. Besides,
Singapore subsidiary donated on the event of the country’s 50th
celebration of its foundation and Vietnamese subsidiary aided in re-
pairing of schools in poor areas. All in all, we are carrying out social
responsibility activities on foreign soils matching each country’s traits

and convey our gift of ‘security’ and ‘hope’ to local residents.

Expanding Volunteer and
Donations Activities

Voluntary participation of SFMI employees and business partners
in volunteer and donations activities reflects company’s active en-

gagement in social responsibility practices.

Volunteer Services

Samsung Volunteer Team Samsung Volunteers Team which is
composed of SFMI executives and employees is the heart of SFMI's
social responsibility practice. In 2015, 257 volunteer teams across
the nation participated in blood donation campaigns, year end
charity donations and ‘hope sharing’ activities on New Year’s Day
and Chuseok(Korean Thanksgiving Day). Company executives, em-
ployees and their families together with business partners(RCs) and
customers participated in the activities to further promote neigh-
borly love.

Employee Talent Donation Each year, SFMI participates in “Finance

Education for Youths”, a program hosted by the Financial Supervisory
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Service to help children as future financial customers expand their
understanding on sound financial transaction and services. Also, in
addition to the company sponsored hobby clubs, we offer a number
of community sharing activities such as talent donation and visit to

workplace for underprivileged children.

Donations by Executives and Employees

Dream Fund Initiated in 2001 by SFMI employees in an effort to
‘share dreams and hope with neighbors and communities’, the
Dream Fund (which also implies ‘sharing’ in Korean) is a voluntary
donation fund from contributions from employees’ monthly wage
and fully matched by the company. As of December 2015, 99.5% of
the employees joined the Fund, and 96.1% have donated 1% of their
wages. To date, around KRW 9.9 billion has been contributed to
the Dream Fund and is used to fund projects such as school forest
development, ‘one department, one child sponsor’ program and

cultural asset preservation.

School Forest Development To promote a better learning envi-
ronment and emotional balance for school children, SFMI joined
hands with Korea Forest Service and Forest for Life to develop green
forests around elementary, middle and high schools. The new forest
lands provide students and the community an environment to learn
about the nature and enjoy outdoor activities. Since 2012, donation
funds were used to develop 20 forests around school zones which
were selected by organizations or employees. In 2016, SFMI plans to

develop six more school zone forests.

One Department for One Child Support Program SFMI sponsors
underprivileged children from low-income families, single parent
household, or under the care of elderly grandparents and who are
in need of social support. SFMI's 249 volunteer teams across the na-
tion have established ties with elementary school children to offer
monthly financial aids. The volunteer program also sponsors chil-
dren at different periods of their scholar years by donating school
uniforms and other school supplies. In 2015, SFMI hosted a number
of events such as “Family Culture Experience” on the Children’s Day

and “Make a Wish” program at year end.

Preserving Cultural Assets To help preserve Korean cultural assets,
SFMI has partnered with Cultural Heritage Administration to sup-
port one custodian for one cultural heritage’ project. Since 2005,
SFMI, working as the custodian of Gyeongbokgung Palace, has par-
ticipated in renovating the changhoji (traditional Korean paper for
doors and windows), cleaning the palace grounds and providing
volunteer services for opening of the palace at night. The company
also contributes monthly through Korea Cultural Heritage Foun-
dation for the preservation of tightrope walking, a cultural asset
designated in 2011 as Important Intangible Cultural Heritage No.28

and as a form of World Cultural Heritage.
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Social Responsibility

Social Responsibility Activity Participation with Business Partners

FY2013 FY2014 FY2015
Type (2013.4.~12.) (2014.1.~12.) (2015.1.~12.)
Social Contribution Fund (KRW 100 millions) 296.7 336.6 343.4
Number of volunteer participant (persons) 19,504 31,385 31,971
Participated hours per person (hours) 10.7 17.5 18.9
* Based on numbers disclosed in Social Responsibility Activity Results (Fiscal Year End)
Partnership with Government and Civil Organizations
SFMI is engaged in various social responsibility activities in collaboration with the government and
civil organizations to resolve social issues.
Major Cooperators by Social Responsibility Categories Major Awards
Awarded
Category Activities Cooperating Agency Award Year
Social Welfare Support the National Police Agency, National Human Rights of Persons with Disability Award 2006
underprivileged Emergency Management Agency Korea Differently Abled Federation
Raise disability Ministry of Education, Korea - - —
awareness National Institute for Special Granq Prize of Social ;ontnbunon for Increas.\ng 2011
Education, Disabled Persons First Happiness Korean Society of Consumer Studies
Campaign Center Best Practice Award in Public-Private Cooperation 2011

Ministry of Public Administration and Security

Research & Donate and sponsor Ministry of Education, Kids & Future

Education scholarship for Foundation, Child Fund Korea, Commendation by Minister of Health and Welfare for SFMI 2012
children education  Safe Kids Korea Happiness Giving Volunteer Team and volunteer work by RCs

Culture & Art  Preservation of Cultural Heritage Administration, Grand Prize of Beautiful Insurance Award for Gift of Hope 2013
cultural heritage Korea Cultural Heritage Foundation with 500 Won by Financial Supervisory Service

Environment  Development of Korea Forest Service, Forest for Life Grand Prize of Angel Company Award 2014

Protection school forests

Ministry of Employment and Labor

Insurance Products and Services for Social Responsibility

SFMI helps underprivileged and financially-neglected people cope with risks in life by offering them various insurance products.

Customer

type Name of Products Descpription

Low-income  Auto insurance with special Provide low premium auto insurance product with equal benefits to recipients of national basic
People benefits for low-income drivers livelihood to help relieve financial burdens

Dream & Love Insurance -

microinsurance

Provide protection-type microinsurance to underprivileged children aged 12 or under who are under the
care of a single parent, elderly grandparent, or from a multicultural family yet not qualified for govern-
ment benefits. Cooperation with Smile Microcredit Bank and use of unclaimed insurance premium reserve
helps protect children from low-income from exposure to diverse risks from accident and diseases

Persons with

Comprehensive insurance

Provide insurance services to welfare facilities for persons with disabilities against risks of fire, liability,

Disabilities product to welfare facilities and injuries. Increase safely for welfare workers to encourage more volunteer activities in the such facilities
for persons with disabilities
Insurance product for welfare Provide insurance to welfare facilities against property losses, liability and physical damage in
facilities for persons with cooperation with Smile Microcredit Bank to protect low income persons with disabilities and children
disabilities - microinsuranc when using the facilities

Foreigners Insurance service Provide insurance against injuries, home travel and visa expenses to foreign workers who are in need of
for foreign workers further protection
Insurance consulting service Operate consulting centers and website exclusive tor foreigners to facilitate insurance consulting
for foreigners and application

The Elderly Medical Expense Insurance Provide Medical Expense Insurance for the Elderly to senior customers (from age 50 to 75) to help reduce

for the Elderly

burden from medical costs
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Co-prosperity

SFMI's business partners are not merely business support providers but are valuable

partners carrying out direct communication with our customers in the front line of

the business. In order to strengthen integrity and create a mutually beneficial business

ecosystem, we have expanded our support and communication system with our

business partners.

Sustainability Management with Business Partners

SFMI announced the “Social Responsibility Code of Conduct for
Business Partners” to promote social responsibility and encourage
change in mindset of our business partners. For the prevention of
sustainability management risks, we have reinforced support and
monitoring activities for risk related to ethics, human right, social

and environmental impacts.

Social Responsibility Code of Conduct for Business Partners

Ethics Human rights  Safety Environment

- Anti-corruption - Prohibition of - Accident Pre-
- Compliance child labor
with regulations - Prohibition of

discrimination

- Minimizing of
pollution
- Conservation of

vention
- Disease control
environment

Major Partners

Sales Partner SFMI’s risk consultants(RCs) are financial specialists
who provide our customers with top class insurance consulting
and services. RCs are valued partners and essential assets to our
business. SFMI's RCs are complying with principles for complete
sales to build up trust with customers. The company requires that
they should render exact and right product explanation so that
the customers have full and clear understanding of the service
and product. Its RCs seek to boost customer’s trust and establish
a healthy insurance sales culture by doing so. Thanks to efforts of
the employees and RCs towards ethical sales as such, for last three
years, there was no disciplinary action or civil complaint occurred
in connection with customer information-related violation for last

three years.

Claim Settlement Partner SFMI teams up with leading roadside
assistance providers and repair shops across the nation to provide
our customers with efficient and convenient claim settlement ser-
vices. Reported accidents are handled with top class service and
assistance. All accidents reported are processed through our Call
Center so that our roadside assistance and claim partners can take
immediate emergency measures and conduct preliminary investi-

gations at the site of the accident. And the company’s specialized

repair shop Any Car Land and freelance repair shop Anycar Family
Center, in compliance with SFMI’s ethical management principles,
render satisfactory service to customers through quick and sincere

maintenance.

Major Partner [Unit : company]

Current
Partner number
Sales partner RC (Risk Consultants) 41,239
Insurance agency 4,935

(independent, corporate)

Insurance agency (financial institutions) 4

Claim Service Roadside assistance companies 1,608
P
artner Maintenance shops 1,428
Claim adjustment company 87

+ Sales partner, Claim Service partner : As of Feb. 29, 2016 RCs include cross selling agents

Fostering of RCs with Certificate of Excellence and Blue Ribbon

In order to increase professionalism of risk consultants and encour-
age reliable sales ethics, the General Insurance Association of Korea
selects RCs(or sales branches) who displayed outstanding perfor-
mance with high contract retention rate and compliance with sales
procedures. The selected RCs are rewarded with Certificate of Ex-
cellence and the Blue Ribbon. The Blue Ribbon is awarded to RCs
who have received Certificate of Excellence for 4 consecutive years.
In 2015, 4,852 of SFMI's RCs(36% of all recipients of the Certificate
of Excellence) and 68 of its RCs(27.2% of all recipients) were award-
ed the Certificate of Excellence and the Blue Ribbon respectively,

exceeding that of all other domestic non-life insurance company.

State of RCs with Certificate of Excellence and Blue Ribbon

2013 2014 2015
Certificate of Excellence 3,956 4,675 4,852
(persons)
Blue Ribbon (persons) 55 57 68
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Supporting Our Partners

Sales Partner We aim to foster our RCs into insurance and financial
specialists through systematic training and support system. We sup-
port our RCs to conduct business with strong ethics and profession-
alism, ultimately providing our customers and their families with
complete confidence and satisfaction. To support the sales activities
we provide our RCs with top welfare and benefits group insurance,
individual annuity insurance, education support for children, child
care, and health examinations, selective benefit system(the indus-
try’s first ever, differentiated by the RC level). Besides, we support

refresh package and membership programs for excellent RCs.

Co-prosperity

Claim Settlement Partner We aim to install customer focused
service mind and boost competiveness of our claims service part-
ners through various support programs such as customer satisfac-
tion education, repair technology training and consulting support
for start-up partners and those who have newly contracted with
us. Together with our partners, we are working to promote eth-
ical management. All our claim partners are expected to pledge
to SFMI’s ethical management principles and we conduct regular
inspections to ensure customer privacy and information are well
protected. We also provide various incentives for outstanding claim

partners to encourage honest and transparent service.

Settling Rate of RCs on the 13th Month

2013 2014

Excellent Partner Repair Shops (Anycar Family Center)

2015 2013 2014 2015

459 % 39.8 %

455 % 720 781 946

Education Programs

Basic Curriculum
(For RCs with career of below one year)

Curriculum that firmly establishes basics for new RCs below one year. Persons without sales
experience at all become to be aware of necessity and benefits of insurance through its
systematic curriculums and can be reborn as a confident professional consultant.

Professional RC Fostering curriculum at
Samsung Sales University, SFMI MBA
(Expert course for insurance marketing)

The company supports the best curriculums such as course for financial consultants,
Samsung Sales University, company MBA (expert course for insurance marketing in association
with Sungkyunkwan Univ.) so that attendants can grow as a industry’s best consultant.

Sales Support System

Mobile Sales Support System

The company built smart work system using galaxy tab so that RCs contacting directly customers
for sales could deal with quickly and offer customized consulting to customers at one time for
whole processes from the initial meeting with customers to final contract.

Activity Support System

SFMI built the industry’s top-level Activity Support System to assist sales activity of RCs, using
various customer-managing tools such as management of potential customers, customer
exploration via CRM data.

Consulting System

This system inputs customer’s economic conditions, risk factors, insured state, requirements
according to the system’s process and provides data such as report for efficient consulting.

Big Ocean of Information

Knowledge and information database to support RC'’s sales activity. Using this system, RCs are
able to directly send the SFMI's each DM, SMS, emails to customers. The system helps them to
buy lots of promotional materials and also get sales data from leaflets and newspaper articles.

RC Knowledge Center

This system offers various product, insurance, work knowledge needed to non-life insurance
RCs. Using this knowledge center only available to them in the areas of diverse product guide
data, sales skills, knowhow and expertise, SFMI's RCs can learn and share information.

Internet Sales Broadcasting System

This system allows RCs to watch lots of products and educational videos at any time and place
through internet. They can study themselves at home. In the event of consulting with customers
they can use various contents regarding needs for insurance and product introduction to explain
value of insurance, benefits of certain products, examples of compensation to customers.
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Communicating with Partners

We conduct regular meetings with our partners to discuss the dif-
ficulties that they face on site and to identify efficient resolutions.
Open communication channels such as the internal bulletin board

and SNS channel are also available.

RC SNS Channels

Blog Facebook Twitter

http://rcblog.samsung-  https:/Awww.facebook.  https://twitter.com/
fire.com/ & com/SamsungfireRC#  RC_Samsungfire &

Social Responsibility Activities

Gift of Hope with 500 Won, Happy School Campaign SFMI’s
RCs actively participate in social responsibility programs to share
the culture of insurance with customers and the society. ‘SFMI
Happy Dream Voluntary Team’, which is the RC voluntary service
organization, was awarded the Citation of the Minister of Health
& Welfare on April 20, 2012(the Day of Persons with Disabilities)
as well as ‘Financial Supervisory Service Governor Award, Beautiful

Insurance Awards’ in November 2013.

Major Volunteer Service Activities by RCs

Gift of Hope with RCs voluntarily set aside KRW 500 per long-term

500 Won insurance contract in a fund and use this fund to
improve housing facilities of persons with disabilities
such as kitchen, bathroom and study room.

Happy School RCs voluntarily set aside KRW 500 per auto insurance

Campaign contract through a fund and use this fund to install
facilities (fences to prevent jaywalking, etc.) to
prevent traffic accidents of children, give safety
packs (umbrellas in vivid colors to help children stand
out clearly on rainy days), and provide preventive
education.

Dream Car Project Joining hands with the Samsung Claim Adjust-
ment Service and the Korea Differently Abled Federation, our leading
vehicle repair and maintenance partners provide free auto check-

ups for people with disabilities and people in financial difficulties.
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Environment, Safety & Health
EnVironmentaI SFMI is committed to promoting green management philosophy which
M prioritizes the future health of our people and our planet. We are committed to
anagement raising awareness of environmental issues from climate changes, destruction of

eco-system and environment pollution.

Environmental Management System

Strategies to be Promoted

Play a Role as Social Safe Net - Provide insurance products/services
considering environment and expand
socially responsible investment

- Examine risk factors of climate change

and provide preventive measures

Minimize Environmental
Impacts in Business

- Operate environment/energy
management system

- Expand environmental management
with business partners

Promoting Organizations

Sustainability Management
Committee

CSR Office Global Loss Control Center

Examination / Research on
climate change risks

General management of
climate change

Research on Climate Change Risks

SFMI operates the Samsung Global Loss Control Center, a team of experts that investigates and analyzes the global climate change trends

to predict future environmental impacts provides preventive risk solutions to our personal and corporate customers. The SFMI develops,

applies and advances GRM(Global Risk Map) and natural disaster modelling tools to apply them to potential risks for possessed insurance

portfolio and estimation of expected losses and also to connect them to management of accumulated risks and underwriting and reinsur-

ance business process.

Suggestion by GLCC | ‘Research on Natural Disasters & Efforts to Adapt to and Mitigate Climate Change’

Occurrence and losses of catastrophes related with the world’s climate(1980 - 2015) continue to increase and the number of such
events and losses during the period are estimated to have increased three times and four times respectively. In case of Asia, insured
losses out of total losses of around 700 billion US Dollars are around 76 billion US Dollars- some 11%- while climate-related catastro-
phes in East Asia increased by five times. In Korea, total insured losses were estimated to reach around KRW 1.4 trillion(converted
rate as of 2012). Since the 1980s, occurrence of climate-related disasters tends to increase across the all Continents, whereas the
increasing speed in East Asia is observed to record the highest level. The world’s leading insurance companies already started to build
climate-friendly business models as a significant move. In the meantime, market and customers, to cope with climate change and
fluctuations of energy price, are changing their methods to construct buildings, transport means, product design and energy produc-
tion process.

Therefore, market and customers expect that insurance companies provide goods and services necessary for climate-friendly global
economy and at the same time prepare measures to respond to climate-related catastrophes flexibly and threats of climate change.
How the insurance industry responds to climate change can largely be divided into adaptation and mitigation. While the former is an
effort to minimize the losses arising from climate change on the assumption that climate change is a given and inevitable situation, the
latter is an effort to mitigate impacts of climate change through reduction of greenhouse gas emissions. In step with this global trend
and also to cope with impacts rising from climate change and climate disasters, SFMI offers climate insurance products such as Storm
and Flood Insurance, index-type Weather Insurance as a means for financial risk transfer and at the same time, SFMI is rendering a
diverse range of efforts to adapt/mitigate climate change: launch of products inducing the less greenhouse gas emissions (for instance,
Eco-mileage Auto insurance), more investment in low carbon emitting/environmentally friendly companies, disclosure of climate

change-related information.
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Provision of Environment-friendly Insurance Products & Services

As an effort to address environmental risks from climate changes we embed environmental issues in our product and service development.
We are committed to providing personal and corporate customers with protection and compensation for the damages caused by climate
changes. We offer eco-friendly products such as: Storm & Flood Insurance, Weather Insurance, New Renewable Energy Insurance and

Mileage Auto Insurance.

Insurance Type Name of Product/Service Descriptions

Commercial, - Storm & Flood Insurance
Long-term Insurance - Crop Insurance

- Insurance coverage for damages led by extreme weather: agricultural facilities, green house
- Insurance coverage for agricultural produce damages from natural disasters

- Environmental Pollution
Liability Insurance

- Weather Insurance
- Renewable Energy Insurance
- Bicycle Insurance

- Covers for restoration costs due to damages and contamination from pollution accidents

- Insurance coverage for profit losses led by abnormal weather conditions
- Insurance to support renewable energy technology: solar and wind energy power plants
- Insurance coverage for accidents related to bicycle

Auto Insurance - Eco Mileage Auto Insurance

- Discount of premium if the insured drive the car as per agreed mileage

(to encourage the use of public transport)

- Auto Insurance for Driving in
Designated Days a Week

- Auto Insurance for Used Parts

- Discount of premium for participants in no-driving one designated day of the week

- Partial refund on new vehicle parts for drivers using used part for car repair

Paperless Service - Electronic contract

- Discount of premium for customers opting to receive electronic terms of conditions and bills,

and donation to environmental organizations

- Electronic signature

- Introduction of electronic signature to reduce use of paper contracts

Socially Responsible Investment

SFMI adopts social responsibility by integrating ESG criteria in our
asset management. In 2015, the company approved investment of
KRW 161.9 billion and approved loan of KRW 426.3 billion for new
renewable energy facility projects and investment of KRW 25.7 bil-
lion and loans of KRW 332.4 billion for water processing environ-

ment projects including the sewage management project.

Environment and
Energy Management System

SFMI applies environment and energy management system to all
our operation locations and buildings. The company also obtained
ISO14001(environment management system) and 1ISO50001(energy
management system). In 2015, we continued to strengthen the op-
eration of environment and energy management system, focusing
on issues identified through environmental impact assessment and

research on energy.

Setting Target of Emissions SFMI voluntarily established its mid-
and long-term target of emissions as ‘Reduce 30% from 2020 BAU
(Business As Usual, expected emissions)’ and currently conducts in-
tegrated administration for 29 company-owned buildings. And the
computer managing department monitors the target and result of
each building every month and should there be any which does
not achieve its target, the department applies solutions and seeks

to improve.
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SFMVI’s Environment/energy Management Guidelines

1 SFMI operates company-wide environment/energy man-
agement system and pursues to boost corporate value in

the environmental and social fields.

2 SFMI willingly complies with international conventions and
national, regional environment/energy laws and regulations,
and seeks to continually improve environment/energy man-

agement level.

3 SFMI voluntarily participates in activities to improve envi-
ronment/energy matters such as reduction of energy use,
reduction of greenhouse gas emissions, saving and recycling

of resources, exploration and removal of risk factors.

4 SFMI conducts R&D on environment/energy-related insur-
ance products, research on risk management and asset op-
eration based thereon so as to contribute to materializing a

sustainable society.

5 SFMI periodically evaluates performances in the field of en-
vironment/energy and transparently discloses the results to

internal or external stockholders.

6 SFMI extends robust cooperation to environment/energy
activities of stakeholders such as customers, shareholders,

business partners and customers for mutual development.

7 As part of social responsibility, SFMI conducts activities to
improve environment/energy in cooperation with local

communities.
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Emissions Management during Business Trips We have taken a
number of measures to minimize business travels in an effort to
mitigate greenhouse gas emissions(Scope3). SFMI encourages the
use of public transportation and encourage use of video confer-
encing and conference calls to limit traveling. In 2015, 1,633 tons
of greenhouse gas - 4.9% up from the previous year- emitted from
business trips, which was the result of increase of overseas travels
because of expanded business while travelling mileage via domestic

airlines, railroads, buses decreased.

Efficiency of Resources

SFMI seeks to minimize environmental pollution risks and improve

efficiency of resources.

Reduction of Paper Use We have also taken a number of meas-
ures to reduce the use of paper such as encouraging the use of
E-documents and contracts. Also, all used documents are disposed

of to prohibit leakage of customer’s information.

Use of Recyclable Paper Since 2014, 130 types of environment
friendly recyclable paper are being used for insurance policy
contracts and clauses, educational material, notices to the custom-
ers. As a result, out of total printable paper that was used in 2015,
77.1% was environment-friendly recyclable papers, marking 9.9%

improvement from the previous year.

Use and Treatment of Water Resources We have installed water
treatment system in all of the office buildings across the coutry(29
in total). Used water is treated by sewage disposal plants, elimi-
nating danger of toxic materials that may impact the surrounding

environment.

Management of Pollutants & Wastes Our company is complete-
ly free from destructive substance, air contaminants, waste water
or any toxic substances that may impact the eco-system and the

environment.

Protection of Biodiversity There is no workplace in the company
that may have a negative impact on conservation of biodiversity.
To raise social awareness on biodiversity, SFMI offers ecosystem

education projects for the young.

Green Purchasing To promote purchase of eco-friendly products,
in December 2006, Samsung established guidelines that states the
purchase of environment-friendly products as first priority. The
guideline mandates the purchase of Environment Mark Authorized
and energy efficient products. We also encourage employees to

purchase environment-friendly goods in their daily life through ed-
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Environment, Safety & Health

ucation on environmental management. In 2015, purchase amount
of goods that was Environment Mark Authorized and is high energy
efficiency was KRW 2.76 billion in total.

Environmental Protection

Eco-office Campaign

SFMI, together with employees, partners and customers, continues
to campaign for the conservation of water and energy. We oper-
ate monitoring of energy-waste elements and automatic light-off
during lunch hours. We also support the Earth Hour campaign, an
annual worldwide one hour light off event. In recognition of our
contribution to various projects operated by Seoul Metropolitan
Government, we were awarded the Citation of Seoul Mayor in

January 2015.

School Forest Project

To promote a better learning environment and emotional balance
for school children, SFMI joined hands with Korea Forest Service
and Forest for Life to develop green forests around elementary,
middle and high schools. In 2015, Dream School Fund was used to
plant 20,640 trees in 8 forests around six schools including Seoul
Baeksan Elementary School(arranged area in total 6,959m) and we
have arranged totally 20 school forests so far since the project’s

inauguration in 2012.

Environmental Management
Activities with Partners

Environmental Management Activities with Partners

Since April 2012, SFMI has been pursuing user- and environ-
ment-friendly sales processes by using tablet PCs together with
RCs(Risk Consultants), leading to the saving of 25 pages of paper
on average per contract. The company focuses on higher environ-
ment-friendly mobile insurance contracts using customer counsel-

ling method via tablet PCs and education on such contract process.

Mobile Insurance Contracts

2013 2014 2015

Ratio of mobile insurance contracts among 242 339 41.8

new long-term insurance contracts (%)
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Environmental Assessment &
Complaint Handling

At time of selecting a new business partner, SFMI checks if the can-
didate complies with environment-related regulations, and if it is
certified with International Environmental Management System
(1ISO14001). Along the way, the company conducts regular educa-
tion on compliance with environment/safety-related regulations
with business partners as well as self-monitoring. In the meantime,
no complaint has been received so far regarding environmental

impacts of SFMI’s business activities and its products/services.

Safety, Health Management

SFMI pays extraordinary attention to health and safety of the em-
ployees by establishing its management process in an effort to offer
safe and comfortable work environment to all employees. The com-
pany also continues to conduct health and safety education for all

employees within the workplace together with risk check.

Establishment of Safety, Health Management System

Since 2014, SFMI has been operating Industrial Safety & Health
Committee on a quarterly basis, composed of representatives from
the employees(Chairman of Employee Council and three persons)
and the company representatives(HR Team Manager and three
persons). The Committee discusses company-wide issues regarding
industrial safety, health management such as selection of a safety,
health management manager and legislation/revision of industrial

safety, health management regulations.

Agendas Reviewed in 2015
- Plan to check safety & environment
- Alteration of regulations concerning safety/health management
- Review of company-wide safety & terrorism dealing methods
- Operation of collaborative hospitals for medical checkup (draft)
- Review of safety measures for personal electric devices
- Prevention of MERS and due assistance
- Reinforcement of maternity-related assistance

- Summary of safety/health-related work, and report of plans

Safety Management for Office Buildings SFMI continues to con-
duct periodical/special check for its buildings in possession. It con-
ducted regular safety check for fires, storm and flood, freeze/burst
as expected by the season(six times yearly) as well as special check
for old facilities together with special medical checkup for chemi-
cals-dealing personnel.
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Major Activity Content

Promoting Healthy Life SFMI promotes health and wellbeing
to our employees through various programs. We promote health
campaigns such as smoke-free and healthy drinking culture and
provide our employees with collective health insurance. To provide
a balanced and healthy work life, company cafeteria and fitness

club(Wellness Center) are also available to our employees.

Promoting Mental Health Stress can be a big threat to the health
of our employees. SFMI operates ‘Maeum Nuri’ counseling center
since 2010 to provide professional mind counseling to employees

suffering from stress and distress from daily work life.

Check and Education on Health & Safety To establish a safe work-
ing environment, SFMI conducts periodic checks on buildings, elec-
tronic facilities, firefighting system, elevators, air and water quality.
Preventive safety programs such as regular safety drills and broad-

casting of safety guidelines are in place.
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Environment
Unit 2013 2014 2015 2016 Target
Energy Total emission amount T 673 652 641 622
- Direct (Scope1) T) 103 97 106
- Indirect (Scope2) T) 570 555 535
- GHG intensity (by area) TI/m 0.0015 0.0014 0.0013
Greenhouse  Total emission amount tCO2e 33,105 32,044 31,566 30,619
Gas (GHG) ]
- Direct (ScopeT) tCO2e 5,550 5,316 5,654
- Indirect (Scope2) tCO2e 27,555 26,728 25,912
- GHG intensity (by area) tCO2e/m’ 0.0749 0.0699 0.0646
Waste Total emission amount Ton 1,939 1,851 1,733 1,681
Rate of recycling % 41 42 43 45
Water Total usage m 380,126 340,237 371,713 360,560
Paper Purchase amount of Ton 1,430 1,368 1,412 1,370
copying paper
Purchase amount of Ton 2,312 2,161 1,940 1,882
printing paper
Employee’s Total travelled mileage 1,000km 13,441 14,585 14,947 14,000
Business i
Trips - Airplane (at home/abroad) 1,000km 9,636 9,380 9,891
- Train (domestic) 1,000km 3,040 4,237 4,382
- Bus (domestic) 1,000km 765 968 674
No. of Electronic Contracts (paperless) 613,769 1,152,566 1,722,103 2,000,000
Violation of Environmental Regulations None None None None
* Domestic company buildings : 29 in 2013, 30 (1 newly bought) in 2014, 29 in 2015 (2 sold, 1 newly added)
" s v Lo
AR THE INTERNATIONAL CERTIICATION NETWORK THE INTERNATIONAL CERTIFICATION NETWORK
CERTIFICATE CERTIFICATE
SAMSUF':EGAEIREES;SAE'{AE{A;TA@ES&;EQ?%EE&P' LTD. SAMSUNG FIRE‘; P’AARIN‘EAIN;SU‘RA'NCE €O, LTD.
Third-party Verification on 1SO14001 1SO 50001
Greenhouse Gas Emissions (Environmental management system) (Energy management system)
Certificate Certificate
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Social
Unit 2013 2014 2015
Employees Total No. of employees Persons 5,839 5,555 5,750
- Percentage of males % 62.5 59.8 57.9
- Percentage of females % 37.5 40.2 42.1
Ratio of employment status
- Regular % 93.6 953 913
- Non-regular % 6.4 4.7 8.7
Age distribution
- Below 20s % 19.3 18.1 15.4
- 30s % 46.6 45.6 42.6
- 40s % 29.4 30.6 33.6
- Above 50s % 4.7 5.7 8.4
Turnover rate % 0.2 0.4 0.3
Absence/loss
- Absent days Days 644 179 351
- No. of absent employees Persons 129 68 102
- Lost days Days 35 319 386
- No. of employees with loss Persons 3 2 5
- Industrial accident Case 0 0 3
Childbirth leave, child care leave
- Persons for childbirth leave Persons 236 225 164
- Return rate from childbirth leave % 99.6 99.1 98.7
- Persons for child care leave Persons 241/5 267/12 226/6
(females/males)
- Return rate from child care leave % 99.2 83.5 80
Customers National Customer Satisfaction Index Points 74 74 76
Complaint assessment Grade 1st grade 1st grade 1st grade
(Financial Supervisory Service)
Retention Rate of Protection-type
Insurances
- Retention Rate in 13th round % 75.4 77.0 81.3
- Retention Rate in 25th round % 61.6 61.5 64.3
Incomplete sales % 0.08 0.21 0.19
(based on standard RC organization)
Sales of Environment- Sales of environment-friendly KRW 100 million 3,464 5,369 8,141
friendly Management insurance products
and Socially Responsible
Insurance Products Sales of socially responsible insurance KRW 100 million 2,649 3,017 3,431

products
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Consolidated Statements of Financial Result

As of Dec 31, 2015 (end of the 66th year, current)
As of Dec 31, 2014 (end of the 65th year, previous)

SFMI & its subsidiaries [Unit: KRW]
Account End of the 66th year (current) End of the 65th year (previous)
Assets
I. Cash and deposits 1,723,679,925,834 1,980,684,081,967
Il. Financial assets 51,133,675,069,842 47,314,363,099,678

1. Financial assets at fair value through profit or loss 961,497,213,642 961,975,667,381

2. Available-for-sale financial assets 34,584,418,610,762 31,762,851,630,425

3. Held-to-maturity financial assets 182,491,152,436 200,836,812,124

4. Loans 14,337,847,063,475 13,205,074,598,643

5. Other receivables 1,067,421,029,527 1,183,624,391,105
lIl. Investments in associates 7,446,655,298 9,738,415,579
IV. Derivative assets 38,768,217,738 93,655,611,424
V. Reinsurance assets 1,345,183,696,892 1,324,062,263,255
VI. Investment properties 1,098,978,804,028 1,098,102,402,600
VII. Property and equipment 930,266,932,792 923,760,479,789
VIIl. Intangible assets 163,547,215,614 172,382,325,924
IX. Deferred income tax assets 4,913,811,187 3,473,913,472
X. Other assets 2,736,397,842,295 2,698,123,766,233
XI. Separate account assets 4,050,737,530,911 2,565,210,754,481
TOTAL ASSETS 63,233,595,702,431 58,183,557,114,402
Liabilities
I. Insurance liabilities 45,967,941,323,512 41,761,950,742,344
Il Financial liabilities 575,784,603,240 661,223,461,776
Il Derivative liabilities 207,191,555,976 105,548,806,670
IV. Provisions 74,136,049,630 60,366,205,109
V. Defined benefit liabilities 1,051,950,446 7,516,014,121
VI. Deferred income tax liabilities 1,535,531,982,820 1,437,143,892,935
VII. Current tax liabilities 64,645,452,404 119,998,442,989
VIII. Other liabilities 479,085,633,561 442,162,173,420
IX. Separate account liabilities 4,242,976,437,155 4,048,843,198,011
TOTAL LIABILITIES 53,148,344,988,744 48,644,752,937,375
Capital
I. Stockholders’ equity 10,070,135,258,139 9,525,350,682,848

1. Capital stock 26,473,418,500 26,473,418,500

2. Consolidated capital surplus 939,233,350,327 939,233,350,327

3. Consolidated capital adjustment (1,351,769,727,914) (971,110,153,035)

4. Accumulated other comprehensive income, 3,541,857,546,320 3,225,867,324,370

net of taxes

5. Consolidated retained earnings 6,914,340,670,906 6,304,886,742,686
II. Non-controlling interests 15,115,455,548 13,453,494,179
TOTAL STOCKHOLDERS' EQUITY 10,085,250,713,687 9,538,804,177,027
TOTAL LIABILITIES & STOCKHOLDERS' EQUITY 63,233,595,702,431 58,183,557,114,402
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The current 66th year (Jan 1 to Dec 31, 2015)
The previous 65th year ((Jan 1 to Dec 31, 2014)
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SFMI & its subsidiaries [Unit: KRW]
Account The 66th (current) The 65th (previous)
I. Operating revenues 21,729,143,820,131 20,997,560,007,531
1. Insurance operating income 19,342,614,065,730 18,808,781,980,359
(1) Premium income 18,346,359,169,532 17,906,274,321,545
(2) Reinsurance income 732,141,365,364 573,282,368,674
(3) Increase in reinsurance assets 13,318,222,800 73,747,716,545
(4) Compensation income (loss) 8,020,376,022 (813,101,028)
(5) Expense recovered 203,814,071,012 228,221,400,479
(6) Expense recovered 38,960,861,000 28,069,274,144
2. Investment income 2,230,428,382,042 2,072,056,362,700
(1) Interest income 1,651,300,989,995 1,625,387,375,768
(2) Dividend income 109,234,445,104 88,265,771,939
(3) Gain on valuation and sales of 127,594,218,437 73,755,540,838
financial instruments
(4) Gain on valuation and sales of 28,455,827,286 39,015,940,306
derivative instrument
(5) Reversal of allowance and impairment loss of 6,619,473,665 5,343,445,549
financial asset
(6) Rental income 78,316,913,689 77,297,815,764
(7) Commission income 1,198,942,627 812,409,122
(8) Gain on foreign exchange transactions 225,672,992,714 158,352,842,608
(9) Gain on disposal of investment properties - 177,644,762
(10) Miscellaneous investment income 2,034,578,525 3,647,576,044
3. Separate account commission 21,035,202,152 16,318,059,140
4. Separate account income 135,066,170,207 100,403,605,332
Il. Operating expenses 20,644,050,101,119 19,880,946,780,054
1. Insurance operating expenses 19,965,574,336,355 19,396,367,956,197
(1) Claims paid and refund of 10,778,479,374,044 9,749,045,695,309
long-term insurance policies
(2) Reinsurance premium expenses 1,045,130,985,072 1,095,853,647,785
(3) Increase in insurance liabilities 4,189,225,452,607 4,813,593,903,850
(4) Loss adjustment expense 450,045,845,879 428,819,693,213
(5) Expenses paid 3,467,466,920,779 3,279,773,002,679
(6) Loss on foreign exchange transactions 35,225,757,974 29,282,013,361
2. Investment expenses 542,060,696,744 383,649,834,318
(1) Interest expense 10,588,743,537 7,959,385,323
(2) Loss on valuation and sale of 111,728,033,110 21,659,416,740
financial nonderivative instruments
(3) Loss on valuation and sale of 220,142,445,901 135,144,422,839
derivative instrument
(4) Impairment loss on financial assets 16,051,773,908 19,813,402,658
(5) Investment management expenses 127,781,544,214 113,953,558,316
(6) Maintenance expenses on investment properties 22,360,996,226 21,978,966,515
[Continued]
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[Unit: KRW]

Account

The 66th (current)

The 65th (previous)

(7) Depreciation expenses on investment properties

9,069,585,458

8,855,512,210

(8) Loss on foreign exchange transactions

19,645,671,792

48,699,166,274

(9) Loss on disposal of investment properties

1,350,909,793

(10) Miscellaneous investment expenses

4,691,902,598

4,235,093,650

3. Separate account commission paid

1,348,897,813

525,384,207

4. Separate account expenses

135,066,170,207

100,403,605,332

1ll. Operating profit 1,085,093,719,012 1,116,613,227,477
IV. Non-operating income 18,640,401,069 19,044,755,139
V. Non-operating income 31,993,219,319 32,087,868,544
VI. Net profit before tax 1,071,740,900,762 1,103,570,114,072
VII. Tax expenses 257,934,706,001 265,410,302,458
VIIl. Consolidated net profit 813,806,194,761 838,159,811,614
IX. Consolidated other comprehensive income 315,945,513,686 933,075,883,592
1. Accounts not reclassified as profit/loss of (11,594,281,009) 90,437,85
the current term succeedingly
2. Accounts reclassified as profit/loss of 327,539,794,695 932,985,445,740
the current term succeedingly
X. Consolidated total comprehensive profits 1,129,751,708,447 1,771,235,695,206
1. Belonging to Consolidated net profit :
Net profit of equity attributable to owners of 811,244,931,873 835,867,252,013
the Group, net profit of Non-controlling interests 2,561,262,888 2,292,559,601
2. Belonging to Consolidated comprehensive prof-
it: comprehensive profit of equity attributable to 1,127,235,153,823 1,768,523,107,707
owners of the Group, total comprehensive profit 2,516,554,624 2,712,587,499
of non-controlling interests
XI. Consolidated earnings per share
1. Basic earnings per share 18,384 18,786
2. Diluted earnings per share 18,384 18,786
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Consolidated Statements of Cash Flows

SFMI & its subsidiaries

The current 66th year (Jan 1 to Dec 31, 2015)
The previous 65th year ((Jan 1 to Dec 31, 2014)

[Unit: KRW]

Account

Equity attributable to owners of the Group

Consolidated

Capital stock capital surplus

Consolidated
capital adjust-
ments

Accumulated
other compre-

net of taxes

hensive income, Consolidated re-

tained earnings

Non-con-
trolling
interests

Total

I.Jan 1, 2014

(Beginning of the previous year)

26,473,418,500

736,200,419,633

(775,351,338,056)

2,293,211,468,676

5,586,986,657,547

20,994,053,192

7,888,514,679,492

. Dividends

(120,200,994,350)

(3,177,016,583)

(123,378,010,933)

N

. Consolidated Net profit
for the period

835,867,252,013

2,292,559,601

838,159,811,614

w

. Acquisition of treasury stock

(415,871,905,850)

(415,871,905,850)

»

Disposal of treasury stock

223,817,623,230

223,817,623,230

ul

. Gain on disposal of
treasury stock

203,032,930,694

203,032,930,694

o0

. Valuation profit (loss) for
available-for-sale financial
assets

847,516,941,959

233,534,703

847,750,476,662

~

Gain on translation of foreign
currency financial statements

6,139,932,333

188,091,247

6,328,023,580

©

Net change in unrealized
valuation of cash flow hedge
derivatives

28,262,887,133

28,262,887,133

©

Accumulated other com-
prehensive income of the
separate account

50,644,058,365

50,644,058,365

10. Remeasurement related to
defined benefit plans

92,035,904

(1,598,052)

90,437,852

11. Additional acquisition of
subsidiary’s shares

(3,704,532,359)

(7,076,129,929)

(10,780,662,288)

12. Change in consolidation
scope, etc.

2,233,827,476

2,233,827,476

. Dec 31, 2014

. 26,473,418,500 939,233,350,327 (971,110,153,035) 3,225,867,324,370 6,304,886,742,686 13,453,494,179 9,538,804,177,027
(End of the previous year)
lil. Jan 1, 2015
I 26,473,418,500 939,233,350,327  (971,110,153,035) 3,225,867,324,370 6,304,886,742,686 13,453,494,179 9,538,804,177,027
(Beginning of the current year)
1. Dividends - - - - (198,776,228,100)  (847,975,284)  (199,624,203,384)
2. Consolidated Net profit for - - - - 811244931873  2,561262,888  813,806,194,761
the period
3. Acquisition of treasury stock - - (380,647,870,650) - - - (380,647,870,650)
4. Valuation profit loss) for avail- - - - 296,979,532,090 - (41755716)  296,937.776,374
able-for-sale financial assets
- Gain on translation of foreign - - - 6,945,503,990 - (20,013,850) 6,925,490,140
currency financial statements
6. Net change in unrealized
valuation of cash flow hedge - - - 5,216,353,743 - - 5,216,353,743
derivatives
7. Accumulated other com-
prehensive income of the - - - 18,460,174,438 - - 18,460,174,438
separate account
8 Remeasurement related to - - (11,611,342,311) - 17,061,302 (11,594,281,009)
defined benefit plans O 1LI%4, 6l 094,281,
9. Addmona\’ acquisition of . . (11,704,229) . 18,322,200 (6,617,971) .
subsidiary’s shares
10. Change in consolidation . . . . (3,033,097,753) . (3,033,097,753)
scope, etc.
IV. Dec 31, 2015
26,473,418,500 939,233,350,327 (1,351,769,727,914) 3,541,857,546,320 6,914,340,670,906 15,115,455,548 10,085,250,713,687

(End of the current year)
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Statements of Financial Result

SFMI & its subsidiaries

As of Dec 31, 2015 (end of the 66th year, current)

As of Dec 31, 2014 (end of the 65th year, previous)

[Unit: KRW]

Account End of the 66th year (current) End of the 65th year (previous)
Assets
I. Cash and deposits 1,357,537,223,363 1,646,333,898,371
Il. Financial assets 51,644,842,028,749 47,699,308,598,589

1. Financial assets at fair value through 933,906,253,165 961,975,667,381

profit or loss

2. Vailable-for-sale financial assets 34,843,528,554,935 31,976,972,560,619

3. Held-to-maturity financial assets 140,322,625,027 159,948,874,425

4. Loans 14,598,547,063,475 13,465,774,598,643

5. Other receivables 1,128,537,532,147 1,134,636,897,521
IIl. Investments in associates 200,392,013,818 202,904,302,379
IV. Derivative assets 38,768,217,738 93,655,611,424
V. Reinsurance assets 1,228,758,949,442 1,108,629,764,383
VI. Investment properties 539,547,583,334 543,082,092,694
VII. Property and equipment 921,348,415,203 915,912,657,950
VIII. Intangible assets 156,388,850,194 165,045,553,837
IX. Net defined benefit assets 2,076,240,364 -
X. Other assets 2,730,224,540,454 2,691,844,395,775
XI. Separate account assets 4,050,737,530,911 2,565,210,754,481
TOTAL ASSETS LIABILITIES 62,870,621,593,570 57,631,927,629,883
Liabilities
|. Insurance liabilities 45,723,430,765,605 41,433,879,457,452
II. Financial liabilities 625,744,126,353 571,840,499,844
Ill. Derivative liabilities 207,191,555,976 105,548,806,670
IV. Provisions 73,800,920,163 59,864,375,958
V. Defined benefit liabilities - 2,966,170,175
VI. Deferred income tax liabilities 1,533,922,163,968 1,435,570,922,564
VII. Current tax liabilities 58,808,940,634 114,027,919,812
VIII. Other liabilities 434,159,400,142 409,885,047,599
IX. Separate account liabilities 4,242,976,437,155 4,048,843,198,011
TOTAL LIABILITIES 52,900,034,309,996 48,182,426,398,085
Capital
I. Capital stock 26,473,418,500 26,473,418,500
Il. Capital surplus 939,233,350,327 939,233,350,327
Ill. Capital adjustments (1,348,053,491,326) (967,405,620,676)
IV. Accumulated other comprehensive income, 3,558,276,964,061 3,240,481,154,187

net of taxes

V. Retained earnings 6,794,657,042,012 6,210,718,929,460
TOTAL STOCKHOLDERS’ EQUITY 9,970,587,283,574 9,449,501,231,798
TOTAL LIABILITIES & STOCKHOLDERS' EQUITY 62,870,621,593,570 57,631,927,629,883
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Consolidated Profit/Loss Statements

SFMI & its subsidiaries

The current 66th year (Jan 1 to Dec 31, 2015)
The previous 65th year ((Jan 1 to Dec 31, 2014)

[Unit: KRW]
Account The 66th (current) The 65th (previous)
I. Operating revenues 21,386,421,355,703 20,675,276,180,433
1. Insurance operating income 19,024,649,938,905 18,500,304,458,553
(1) Insurance operating income 18,109,463,946,990 17,660,848,131,205
(2) Reinsurance income 601,947,105,114 485,483,557,728
(3) Reinsurance income 113,294,582,598 153,789,323,898
(4) Compensation income (loss) 8,020,376,022 (813,101,028)
(5) Expense recovered 163,306,147,268 180,803,207,421
(6) Gain on foreign exchange transactions 28,617,780,913 20,193,339,329
2. Investment income 2,205,670,044,439 2,058,250,057,408
(1) Interest income 1,652,508,787,110 1,627,912,042,681
(2) Dividend income 125,489,527,242 105,443,410,982
(3) Gain on valuation and sales of 126,606,896,804 73,755,540,838
financial instruments
(4) Gain on valuation and sales of 28,455,827,286 39,015,940,306
derivative instrument
(5) Reversal of allowance and 6,619,473,665 5,343,445,549
impairment loss of financial asset
(6) Rental income 49,548,427,926 47,732,496,717
(7) Commission income 1,198,942,627 812,409,122
(8) Gain on foreign exchange transactions 213,218,129,910 154,424,225,111
(9) Gain on disposal of investment properties - 177,644,762
(10) Miscellaneous investment income 2,024,031,869 3,632,901,340
3. Separate account commission 21,035,202,152 16,318,059,140
4. Separate account income 135,066,170,207 100,403,605,332
Il. Operating expenses 20,339,418,356,454 19,611,518,575,962
1. Insurance operating expenses 19,675,594,739,164 19,138,852,719,006
(1) Claims paid and refund of 10,580,892,532,832 9,599,644,910,555
long-term insurance policies
(2) Reinsurance premium expenses 943,709,571,351 974,158,609,110
(3) Increase in insurance liabilities 4,274,438,581,931 4,901,654,925,146
(4) Loss adjustment expense 453,157,305,999 425,227,780,962
(5) Expenses paid 3,399,513,238,981 3,217,229,481,435
(6) Loss on foreign exchange transactions 23,883,508,070 20,937,011,798
2. Investment expenses 527,408,549,270 371,736,867,417
(1) Interest expense 9,589,825,298 4,955,296,115
(2) Loss on valuation and sale of 111,728,033,110 21,655,545,942
financial nonderivative instruments
(3) Loss on valuation and sale of 220,142,445,901 135,144,422,839
derivative instrument
(4) Impairment loss on financial assets 16,051,773,908 19,813,402,658
(5) Investment management expenses 117,573,506,047 105,128,669,679
(6) Maintenance expenses on 22,360,996,226 21,978,966,515
investment properties
[continue]
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[Unit: KRW]

Account

The 66th (current)

The 65th (previous)

(6) Maintenance expenses on
investment properties

22,360,996,226

21,978,966,515

(7) Depreciation expenses on
investment properties

9,069,585,458

8,855,512,210

(8) Loss on foreign exchange transactions

16,200,903,347

48,631,388,942

(9) Loss on disposal of investment
properties

1,350,909,793

(10) Miscellaneous investment expenses

4,691,479,975

4,222,752,724

3. Separate account commission paid

1,348,897,813

525,384,207

4. Separate account expenses

135,066,170,207

100,403,605,332

Ill. Operating profit

1,047,002,999,249

1,063,757,604,471

IV. Non-operating income

18,318,793,120

18,901,122,918

V. Non-operating expenses

31,633,398,554

31,852,661,911

VI. Net profit before tax

1,033,688,393,815

1,050,806,065,478

VII. Tax expenses

250,974,053,163

254,191,246,914

VIIl. net profit

782,714,340,652

796,614,818,564

IX. Other comprehensive income.

317,795,809,874

923,596,455,814

1. Accounts not reclassified as profit/
loss of the current term succeedingly

(10,125,371,722)

1,771,175,435

2.Accounts reclassified as profit/
loss of the current term succeedingly

327,921,181,596

921,825,280,379

X. Total comprehensive profit/loss

1,100,510,150,526

1,720,211,274,378

XI. Earnings per share

1. Basic earnings per share

17,738

17,904

2. Diluted earnings per share

17,738

17,904
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Statements of Cash Flows

SFMI & its subsidiaries

The current 66th year (Jan 1 to Dec 31, 2015)
The previous 65th year ((Jan 1 to Dec 31, 2014)

[Unit: KRW]
Accumulated
other compre-
Capital hensive income, Retained earn-
Account Capital stock Capital surplus adjustments net of taxes ings Total
I. As of Jan 1, 2014
L . 26,473,418,500 736,200,419,633 (775,351,338,056) 2,316,884,698,373 5,534,305,105,246 7,838,512,303,696
(Beginning of the previous year)
1. Dividends - - - - (120,200,994,350)  (120,200,994,350)

2. Net profit for the period

796,614,818,564

796,614,818,564

w

. Acquisition of treasury stock

(415,871,905,850)

(415,871,905,850)

4. Disposal of treasury stock

223,817,623,230

223,817,623,230

v

Gain on disposal of treasury stock

203,032,930,694

203,032,930,694

o

Valuation profit (loss) for
available-for-sale financial assets

839,455,310,259

839,455,310,259

~

Gain on translation of foreign currency
financial statements

3,463,024,622

3,463,024,622

00

. Net change in unrealized valuation of
cash flow hedge derivatives

28,262,887,133

28,262,887,133

0

Accumulated other comprehensive
income of the separate account

50,644,058,365

50,644,058,365

10. Remeasurement loss related to defined
benefit plans

1,771,175,435

1,771,175,435

II. As of Dec 31, 2014
(End of the previous year)

26,473,418,500

939,233,350,327

(967,405,620,676)

3,240,481,154,187

6,210,718,929,460

9,449,501,231,798

Ill. As of Jan 1, 2015
(Beginning of the current year)

26,473,418,500

939,233,350,327

(967,405,620,676)

3,240,481,154,187

6,210,718,929,460

9,449,501,231,798

1. Dividends

(198,776,228,100)

(198,776,228,100)

2. Net profit for the period

782,714,340,652

782,714,340,652

w

. Acquisition of treasury stock

(380,647,870,650)

(380,647,870,650)

4. Valuation profit (loss) for
available-for-sale financial assets

298,943,206,309

298,943,206,309

v

Gain on translation of foreign currency
financial statements

5,301,447,106

5,301,447,106

o

Net change in unrealized valuation of
cash flow hedge derivatives

5,216,353,743

5,216,353,743

~

Accumulated other comprehensive
income of the separate account

18,460,174,438

18,460,174,438

©

Remeasurement loss related to defined
benefit plans

(10,125,371,722)

(10,125,371,722)

IV. As of Dec 31, 2015
(End of the current year)

26,473,418,500

939,233,350,327

(1,348,053,491,326)

3,558,276,964,061

6,794,657,042,012

9,970,587,283,574
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Step 1, Identifying To identify material sustainability issues that
may affect our business, we have conducted in depth analysis of
domestic and international sustainability management trends and
guidelines, (GRI G4 and 1SO26000, etc.), changes in domestic pol-
icies and press releases associated with SFMI and the insurance

industry. We have determined 23 issues as material.

Step 2, Prioritizing Materiality Test is conducted for the identified
issues based on the SFMI’s significance of economic, environmen-

tal, and social impacts and influence on stakeholder assessment

and decisions. Opinions of our employees and of external experts
were reflected when assessing the significance of economic, envi-
ronmental, and social impacts, and analyses of press releases and
survey results were reflected in assessing social impacts and influ-

ence on stakeholder.

Step 3, Review & Approval The issues are internally reviewed and
approved by the Sustainability Management Committee. We have
made utmost efforts to cover all the material issues in this Sustain-

ability Report.

Issue matrix of the 6th Sustainability Report

High-level Issue (9)

Mid-level Issue (8)

Low-level Issue (6)

Customers Customer information protection (p.30) Customer communication (p.29) IT infra (p.30)
Customer-oriented activity (p.28)
Employees Work-life balance (p.34) Health safety (p.46) Human rights and labor (p.33)

Talents management (p.32)

Shareholders/Investors ~ Risk management (p.19)

Ethics and Integrity (p.23)

Business results (p.9)
Governance policy (p.16)

Tax policy (p.22)

Business partners Co-prosperity (p.40)

partners (p.42)

Communication with business

Programs and education for support of
business partners (p.41)

Communities Social responsibility programs (p.37)

Investment for social responsibility and
engagement (p.38)

Socially responsible products and services
(p-39)

environment Research on climate change risks (p.43)

Efficiency of resources (p.45)
Environmental performance (p.48)

environment-friendly products and services
(p.44)
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Samsung Fire & Marine Insurance
2016 Sustainability Report

In January 2015, SFMI signed the PSI of UNEP FI (United Nations Environment Programme Financial Initiative) and declared to

render due efforts for sustainability of the insurance industry together with global insurers. We at SFMI are committed to fulfilling

our social responsibility as a global cooperate citizen and carrying out sustainability management taking environment, society and

governance into consideration from a long-term perspective. Thus, SFMI is going to report annually each aspects according to four

principles of the PSI.

SAMSUNG FIRE & MARINE
INSURANCE SERVICE

1
Principles
for Sustainable
Insurance

hinsug

Principle 1.

Operation of Sustainability
Management Committee

KPI for Sustainability

Management

Regulations regarding Socially

Responsible Management

We consider the aspects of environment, society and governance,

while making decisions as an insurer.

In 2012, SFMI established the Sustainability Management Committee chaired by our CEO (head of the
Committee) to speed up sustainability management. In 2015, the Committee discussed major issues
including recent issues related to sustainability management at home and abroad, major performances
of sustainability management activities, approval of Sustainability Report and advancement of

environmental management.

SFMI has set and operates KPI (Key Performance Indicators) for sustainability management taking
customers, shareholders/investors, employees, business partners and communities into consideration
(P.12/13, 2016 Sustainability Report).

SFMI established regulations regarding socially responsible management to reflect the aspects of

environment, society and governance on its decision making and activity.

Principle 2.

Environmental, Social
Insurance Products

and Services

Paperless Insurance

Contract

Research on Climate
Change Risks

Social Responsibility Code of
Conduct for Business Partners

We raise the awareness on the aspects of environment, society and governance along with

customers and business partners, and jointly explore solutions to manage risks.

As insurance products related with climate change, SFMI is providing Storm & Flood Insurance,
Weather Insurance, New Renewable Energy Insurance and Mileage Auto Insurance (P. 44, 2016 Sustain-
ability Report). Along the way, the SFMI is conducting a diverse range of supportive activities so that the
underprivileged and financially neglected people are able to cope with various risks in life, using

relevant insurance products (P. 39, 2016 Sustainability Report).

Since April 2012, SEMI has been pursuing user- and environment-friendly sales processes by using
tablet PCs together with RCs (Risk Consultants), leading to the saving of 25 pages of paper on average
per contract. The company focuses on higher environment-friendly mobile insurance contracts using
customer counselling method via tablet PCs and education on such contract process

(P. 45, 2016 Sustainability Report).

The company’s GLCC (Global Loss Control Center) helps customers and communities deal with climate
change risks by conducting a diverse range of R&D relative to climate change.

* http://rm.samsungfire.com/index.html

SFMI announced the “Social Responsibility Code of Conduct for Business Partners” to promote social
responsibility and encourage change in mindset of our business partners. For them to secure sustainabe
competitiveness, we are reinforcing support and monitoring activities for risks related to ethics, human

right, social and environmental impacts.
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Principle 3. We, in collaboration with the government and other major stakeholders, carry out diverse

activities in society as a whole relative to environment, society and governance.

Partnership with Govern- SFMI is engaged in various social responsibility activities in collaboration with the government and civil

ment and Civil Organizations organizations to resolve social issues (P. 36-39, 2016 Sustainability Report).

Major Cooperators by Social Responsibility Category

Category Activities Cooperating Agency

Social Welfare - Support the underprivilege National Police Agency, National Emergency
Management Agency Ministry of Education,

- Raise disability awareness Korea National Institute for Special Education,
Disabled Persons First Campaign Center

Research & Donate and sponsor scholarship Ministry of Education, Kids & Future Foundation,
Education for children’s education Child Fund Korea, Safe Kids Korea
Culture & Art Preservation of cultural heritage Cultural Heritage Administration,

Korea Cultural Heritage Foundation

Environment Development of school forests Korea Forest Service, Forest for Life
Protection

Operation of Samsung Traffic Established in July 2001, Samsung Traffic Research Institute is the country’s first civil research organi-

Research Institute zation in the field of traffic safety in an attempt to establish advanced traffic culture and realize Zero
of traffic accident in society. As a drive to prevent traffic accidents, the Institute conducts scientific and
systematic research on safety of roads, vehicles and drivers along with press releases, policy proposals
and traffic safety campaigns.

* http://www.stm.or.kr/main.html

Principle 4. We will periodically announce performances of the Principles to the public and

secure credibility and transparency.

SFMI systematically manages issues related with environment, society and governance and announces
their results transparently to public using Sustainability Report, Annual Report of Governance and

Annual Report each year.
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To the management of Samsung Fire & Marine Insurance
We have been engaged by Samsung Fire & Marine Insurance (the “Company”) to perform an independent assurance engagement in

regard to the following aspects of Samsung Fire & Marine Insurance Sustainability Report 2016 (the “Report”).

Scope and Subject Matter The information for the year ended December 31, 2015 (hereinafter, collectively referred to as the
“Sustainability information”) on which we provide limited assurance consists of:
- The Company’s conclusion on meeting the principles of Inclusivity, Materiality and Responsiveness in the AA1000

AccountAbility Principles

- The non-financial information, stated in “GRI Content Index” as subject to an external assurance (the “Sustainability
Data”) is prepared based on the reporting principles set out on GRI G4 guideline with core option

We read the other information included in the Report and considered whether it was consistent
with the Sustainability Information. We considered the implications for our report in the case that

we became aware of any apparent misstatements or material inconsistencies with the Sustainability

Assurance Work Performed Information. Our responsibilities do not extend to any other information.
We conducted our engagement in accordance with ISAE 3000(1) and AAT000AS(2)
The term ‘moderate assurance’ used in AAT000AS (2008) is designed to be consistent with ‘limited
assurance’ as articulated in ISAE 3000. Our assurance is a Type Il assurance engagement as defined in
the AAT000AS (2008).

(1) International Standard on Assurance Engagements 3000 - ‘Assurance Engagements other than Audits or Reviews of
Historical Financial Information’
issued by International Auditing and Assurance Standards Board

(2) AA1000 Assurance Standard(2008), issued by AccountAbility

Our work involved the following activities :

. Interviews with the personnel responsible for internal reporting and data collection to discuss their approaches to
stakeholder inclusivity, materiality and responsiveness

. Visits to the Company’s headquarter in Seoul to understand the systems and processes in place for managing and reporting
the Sustainability Data

. Review of samples of internal documents relevant to output from the risk assessment process, sustainability-related policies
and standards, the sustainability materiality assessment matrix and other documents from stakeholder-engaged activities

. Evaluating the design and implementation of key processes and controls for managing and reporting the Sustainability Data

. Limited testing, through inquiry and analytical review procedures, of the preparation and collation of the Sustainability Data

. Review of media sources referring sustainability issues of the Company during the Reporting period

N

w

N

o U

Respective Responsibilities The management of the Company is responsible for establishing reporting principles that meet the

of the Management of principles of Inclusivity, Materiality and Responsiveness in the AAT000APS, measuring performance

the Company and Samil based on the reporting principles, and reporting this performance in the Report.

PricewaterhouseCoopers Our responsibility is to provide a conclusion based on our assurance procedures in accordance with
ISAE 3000 and AAT000AS.

This report, including the conclusion, has been prepared for the management of the Company as
a body, to assist the management in reporting on the Company’s sustainability performance and
activities. We do not accept or assume responsibility to anyone other than the management of the
Company as a body and the Company for our work or this report save where terms are expressly

agreed and with our prior consent in writing.
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Inherent limitations

Non-financial performance information is subject to more inherent limitations than financial
information, given the characteristics of the subject matter and the methods used for determining such
information. Qualitative interpretations of relevance, materiality and the accuracy of data are subject to
individual assumptions and judgments.

A limited assurance engagement is less in scope than a reasonable assurance engagement under ISAE
3000. Consequently, the nature, timing and extent of procedures for gathering sufficient, appropriate
evidence are deliberately limited relative to a reasonable assurance engagement.

- We did not attend any stakeholder-engaged activities. Therefore our conclusion is based on our discussions with the
management and the staff of the Company, and our review of sampled documents provided to us by the Company.

- The scope of our work was restricted to 2015 performance only, as set out in the scope and subject matter section
above. Information related to the year ended December 31, 2014 and earlier periods have not been subject to

assurance by us.

Conclusion

Based on the results of the assurance work performed, our conclusion is as follows

- On the AATO00APS principles
Inclusivity + The Company has collected concerns and opinion through stakeholder communication channels
that include those of Customers, Partners, Stakeholders, Communities and Employees.
+ Nothing has come to our attention to suggest that material stakeholder groups were excluded

from these channels.

Materiality « The Company has identified most relevant and significant sustainability issues through process
for identifying material issues.
+ Nothing has come to our attention to suggest that material issues were omitted in this process.
Responsiveness « The Company has included in the Report its response to the material sustainability issues which
are defined through process for identifying material issues.
« Nothing has come to our attention to suggest that there were material deficiencies in the issue
management system.
- Nothing has come to our attention that causes us to believe that the Sustainability Data for the year ended December
31, 2015 is not fairly stated, in all material respects, in accordance with the Company’s internal reporting principles set

out on GRI G4 guidelines with Core option.

Recommendations

As a result of our work, we have provided the following recommendations to the management.

- Itis recommended to disclose its level of achieving goals and future plans regarding key performance indicators by
sustainability aspect so that the Company can be recognized by its stakeholders for its authenticity in the execution

process of systematic sustainability management.

- Itis recommended to manage key performance indicators with wider scope which are aligned with performance
evaluation of each part of the Company in order to effectively implement sustainability management and address

sustainability issues corporate-wide.

- Itis necessary to improve key performance indicators and targets how the economic, social and environmental
performances are aligned with business model and value creating activity of the company.

June, 2016
Sam-il PricewaterhouseCoopers PwC
Seoul, Korea

63



Samsung Fire & Marine Insurance
2016 Sustainability Report

, Materiality
Disclosures

1. General Standard Disclosure

Page External
Index GRI reference  assurance
Strategy and G4-1 Statement from the most senior decisionmaker of the organization (incl. strategy relates to 4~5 Yes (62~63)
Analysis sustainability, impacts of the activities in relation to the stakeholders)
G4-2 Description of key impacts, risks, and opportunities 13 Yes (62~63)
Organizational G4-3 Name of the organization 6 Yes (62~63)
Profil ) )
rotie G4-4 Primary brands, products, and/or services 7 Yes (62~63)
G4-5 Location of organization’s headquarters 6 Yes (62~63)
G4-6 Number of countries where the organization operates, and names of countries with either major 6 Yes(62~63)
operations or that are specifically relevant to the sustainability issues covered in the report
G4-7 Nature of ownership and legal form 6 Yes (62~63)
G4-8 Markets served (including geographic breakdown, sectors served and types of 6 Yes (62~63)
customers/beneficiaries)
G4-9 Scale of the reporting organization 6 Yes (62~63)
G4-10 The total workforce by employment type, gender, employment contract and region 49  Yes (62~63)
G4-11 The percentage of total employees covered by collective bargaining agreements 33 Yes (62~63)
G4-12 Describe the organization’s supply chain 6 Yes (62~63)
G4-13 Significant changes during the reporting period relating to size, structure, or ownership or None Yes (62~63)
its supply chain
G4-14 Explanation of whether and how the precautionary approach or principle is addressed by 8 Yes (62~63)
the organization
G4-15 List externally developed economic, environmental and social charters, principles, or 11 Yes (62~63)
other initiatives to which the organization subscribes or which it endorses
G4-16 List memberships of associations (such as industry associations) 11 Yes (62~63)
Identified Material G4-17 Operational structure of the organization, including main divisions, operating companies, 6 Yes (62~63)
Aspects and subsidiaries, and joint ventures (List all entities in the consolidated financial statements)
Boundaries
G4-18 Process for defining report content and the Aspect Boundaries and explain how the Reporting 59 Yes (62~63)
Principles has been implemented
G4-19 List all the material Aspects identified in the process for defining report content 59 Yes (62~63)
G4-20 The Aspect Boundary within the organization: Whether the Aspect is material within the 59 Yes (62~63)
organization;
G4-21 The Aspect Boundary outside the organization: Whether the Aspect is material outside the 59 Yes (62~63)
organization;
G4-22 Explanation the effect of any restatements of information provided in previous reports, None Yes (62~63)
and the reasons for such restatements
G4-23 Report significant changes from previous reporting periods in the Scope and Aspect Boundaries None Yes (62~63)
Stakeholder G4-24 The list of stakeholder groups engaged by the organization 12~13  Yes (62~63)
Engagement . . . :
929 G4-25 The basis for identification and selection of stakeholders with whom to engage 12~13  Yes (62~63)
G4-26 Approaches to stakeholder engagement, including frequency of engagement by type and by 12~13  Yes (62~63)
stakeholder group
G4-27 Key topics and concerns that have been raised through stakeholder engagement, and how the 12~13  Yes (62~63)
organization has responded to those key topics and concerns, including through its reporting;
Report the stakeholder groups that raised each of the key topics and concerns
Report Profile G4-28 Reporting period (such as fiscal or calendar year) for information provided 2 Yes (62~63)
G4-29 Date of most recent previous report 2 Yes (62~63)
G4-30 Date of most recent previous report 2 Yes (62~63)
G4-31 Provide the contact point for questions regarding the report or its contents 2 Yes (62~63)
G4-32 Table identifying the location of the Standard Disclosures in the report 64-70 Yes (62~63)
G4-33 Policy and current practice with regard to seeking external assurance for the report 62~63 Yes (62~63)
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Page External
Index GRI reference  assurance
Governance G4-34 The governance structure of the organization, including committees of the highest governance 16~18  Yes (62~63)
body. Identify any committees responsible for decision-making on economic, environmental and
social impacts
G4-35 Process for delegating authority for economic, environmental and social topics 16~18  Yes (62~63)
G4-36 Report whether the organization has appointed an executive-level position or positions with 16~18  Yes (62~63)
responsibility for economic, environmental and social topics, and whether post holders report
directly to the highest governance body
G4-37 Report processes for consultation between stakeholders and the highest governance body on 16~18 Yes (62~63)
economic, environmental and social topics. If consultation is delegated, describe to whom and
any feedback processes to the highest governance body
G4-38 The composition of the highest governance body and its committees 16~18 Yes (62~63)
G4-39 Report whether the Chair of the highest governance body is also an executive officer 16~18  Yes (62~63)
G4-40 Report the nomination and selection processes for the highest governance body and its 16~18 Yes (62~63)
committees, and the criteria used for nominating and selecting highest governance body members
G4-41 Report processes for the highest governance body to ensure conflicts of 16~18 Yes (62~63)
interest are avoided and managed
G4-42 Report the highest governance body’s and senior executives’ roles in the development, approval, 16~18 Yes (62~63)
and updating of the organization’s purpose, value or mission statements, strategies, policies, and
goals related to economic, environmental and social impacts
G4-43 Report the measures taken to develop and enhance the highest governance body’s collective 16~18  Yes (62~63)
knowledge of economic, environmental and social topics
G4-44 Report the processes for evaluation of the highest governance body’s performance with respect to 16~18  Yes (62~63)
governance of economic, environmental and social topics
G4-45 Procedures of the highest governance body for overseeing the organization’s identification and 16~18  Yes (62~63)
management of performance, including relevant risks and opportunities, and adherence or
compliance with internationally agreed standards, codes of conduct and principles
G4-46 The highest governance body’s role in reviewing the effectiveness of the organization’s risk 16~18  Yes (62~63)
management processes for economic, environmental and social topics
G4-47 The frequency of the highest governance body’s review of economic, environmental and social 16~18  Yes (62~63)
impacts, risks, and opportunities
G4-48 The highest committee or position that formally reviews and approves the organization’s 16~18  Yes (62~63)
sustainability report and ensures that all material Aspects are covered
G4-49 The process for communicating critical concerns to the highest governance body 16~18  Yes (62~63)
G4-50 The nature and total number of critical concerns that were communicated to the highest 16~18  Yes (62~63)
governance body and the mechanism(s) used to address and resolve them
G4-51 The remuneration policies for the highest governance body and senior executives 16~18  Yes (62~63)
G4-52 The process for determining remuneration; Whether remuneration consultants are involved 16~18  Yes (62~63)
G4-53 Mechanisms for shareholders and employees to provide recommendations or direction to the 16~18  Yes (62~63)
highest governance body
G4-54 The ratio of the annual total compensation for the organization’s highest-paid individual in each None  Yes (62~63)
country of significant operations to the median annual total compensation for all employees
(excluding the highest-paid individual) in the same country
G4-55 The ratio of percentage increase in annual total compensation for the organization’s highest-paid None  Yes (62~63)
individual in each country of significant operations to the median percentage increase in annual
total compensation for all employees (excluding the highest-paid individual) in the same country.
Ethics and Integrity ~ G4-56 Describe the organization’s values, principles, standards and norms of behavior such as codes of 23 Yes (62~63)
conduct and codes of ethics
G4-57 The internal and external mechanisms for seeking advice on ethical and lawful behavior, and 23-25  Yes (62~63)
matters related to organizational integrity, such as helplines or advice lines
G4-58 Report the internal and external mechanisms for reporting concerns about unethical or unlawful 23-25  Yes (62~63)

behavior, and matters related to organizational integrity, such as escalation through line
management, whistleblowing mechanisms or hotlines
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2. Specific Standard Disclosure

Page External
Index GRI reference  assurance
Economic
G4-DMA Disclosure on Management Approach 9 Yes (62~63)
Economic G4-EC1 Direct economic value generated and distributed 11 Yes (62~63)
Eetionnance G4-EC2 Financial implications and other risks and opportunities for the organization’s activities 43 Yes (62~63)
due to climate change
G4-EC3 Coverage of the organization’s defined benefit plan obligations 35  Yes (62~63)
G4-EC4 financial assistance received from government
Market Presence G4-EC5 Ratios of standard entry level wage by gender compared to local minimum wage
at significant locations of operation
G4-EC6 Proportion of senior management hired from the local community 49  Yes (62~63)
at significant locations of operation
Indirect Economic G4-EC7 Development and impact of infrastructure investments and services supported 49  Yes (62~63)
lireess G4-EC8 Significant indirect economic impacts, including the extent of impacts 49 Yes (62~63)
Procurement Practices G4-EC9 Proportion of spending on local suppliers at significant locations of operation 11 Yes (62~63)
Environmental
G4-DMA Disclosure on Management Approach 43 Yes (62~63)
Materials G4-EN1 Materials used by weight or volume 48 Yes (62~63)
G4-EN2 Percentage of materials used that are recycled input materials 48 Yes (62~63)
Energy G4-EN3 Energy consumption within the organization 48  Yes (62~63)
G4-EN4 Energy consumption outside of the organization
G4-EN5 Energy intensity 48  Yes (62~63)
G4-EN6 Reduction of energy consumption Yes (62~63)
G4-EN7 Reductions in energy requirements of products and services Yes (62~63)
Water G4-EN8 Total water withdrawal by source 48 Yes (62~63)
G4-EN9 Water sources significantly affected by withdrawal of water None Yes (62~63)
G4-EN10  Percentage and total volume of water recycled and reused
Biodiversity G4-EN11 Operational sites owned, leased, managed in, or adjacent to, protected areas and 45  Yes (62~63)
areas of high biodiversity value outside protected areas
G4-EN12 Description of significant impacts of activities, products, and services on biodiversity in protected
areas and areas of high biodiversity value outside protected areas
G4-EN13 Habitats protected or restored 45 Yes (62~63)
G4-EN14  Total number of IUCN Red List species and national conservation list species with

habitats in areas affected by operations, by level of extinction risk
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Page External
Index GRI reference  assurance
Emissions G4-EN15 Direct greenhouse gas (GHG) emissions (Scope 1) 48  Yes (62~63)
G4-EN16 Energy indirect greenhouse gas (GHG) emissions (Scope 2) 48  Yes (62~63)
G4-EN17  Other indirect greenhouse gas (GHG) emissions (Scope 3)
G4-EN18  Greenhouse gas (GHG) emissions intensity 48 Yes (62~63)
G4-EN19  Reduction of greenhouse gas (GHG) emissions
G4-EN20 Emissions of ozone-depleting substances (ODS) None Yes (62~63)
G4-EN21 NOx,, Sox, and other significant air emissions None  Yes (62~63)
Effluents and Waste G4-EN22  Total water discharge by quality and destination
G4-EN23  Total weight of waste by type and disposal method 48  Yes (62~63)
G4-EN24  Total number and volume of significant spills None Yes (62~63)
G4-EN25 Weight of transported, imported, exported, or treated waste deemed hazardous under the terms None Yes (62~63)
of the Basel Convention2 Annex |, II, lll, and VIII, and percentage of transported waste shipped
internationally
G4-EN26 Identity, size, protected status, and biodiversity value of water bodies and related habitats None Yes (62~63)
significantly affected by the organization’s discharges of water and runoff
Products and G4-EN27 Extent of impact mitigation of environmental impacts of products and services 44 Yes (62~63)
SERVces G4-EN28  Percentage of products sold and their packaging materials that are reclaimed by category
Compliance G4-EN29  Monetary value of significant fines and total number of non-monetary sanctions for 0 Yes (62~63)
non-compliance with environmental laws and regulations
Transport G4-EN30  Significant environmental impacts of transporting products and other goods and materials for the None Yes (62~63)
organization’s operations, and transporting members of the workforce
Overall G4-EN31 Total environmental protection expenditures and investments by type 49  Yes (62~63)
Supplier environ- G4-EN32 Percentage of new suppliers that were screened using environmental criteria
Il GRS G4-EN33  Significant actual and potential negative environmental impacts in the supply chain and 41 Yes (62~63)
actions taken
Environmental griev- G4-EN34  Number of grievances about environmental impacts filed, addressed, and 0 Yes (62~63)

ance mechanisms

resolved through formal grievance mechanisms
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Page External

Index GRI reference  assurance
Social
Labor Practices and  G4-DMA  Disclosure on Management Approach 31 Yes (62~63)
Decent work
Employment G4-LA1 Total number and rates of new employee hires and employee turnover by 49  Yes (62~63)
age group, gender, and region
G4-LA2 Benefits provided to full-time employees that are not provided to temporary or part-time 34~35 Yes (62~63)
employees, by significant locations of operation
G4-LA3 Return to work and retention rates after parental leave, by gender 49  Yes (62~63)
Labor/Management G4-LA4 Minimum notice periods regarding operational changes, including whether these are specified 30days Yes (62~63)
Relations in collective agreements
Occupational Health  G4-LAS Percentage of total workforce represented in formal joint management-worker health and 46 Yes (62~63)
and Safety safety committees that help monitor and advise on occupational health and safety programs
G4-LA6 Type of injury and rates of injury, occupational diseases, lost days, and absenteeism, and 49  Yes (62~63)

total number of work related fatalities, by region and by gender

G4-LA7 Workers with high incidence or high risk of diseases related to their occupation

G4-LA8 Health and safety topics covered in formal agreements with trade unions
Training and G4-LA9 Average hours of training per year per employee by gender, and by employee category 33 Yes (62~63)
Education G4-LA10 Programs for skills management and lifelong learning that support the continued employability of 35 Yes (62~63)
employees and assist them in managing career endings
G4-LA11 Percentage of employees receiving regular performance and career development reviews, Yes (62~63)
by gender and by employee category
Diversity and Equal ~ G4-LA12 Composition of governance bodies and breakdown of employees per employee category according 49  Yes (62~63)
Opportunity to gender, age group, minority group membership, and other indicators of diversity
Equal Remuneration G4-LA13 Ratio of basic salary and remuneration of women to men by employee category,
for Women and Men by significant locations of operation
Supplier Assessment G4-LA14 Percentage of new suppliers that were screened using labor practices criteria 40 Yes (62~63)
for Labor Practices G4-LA15 Significant actual and potential negative impacts for labor practices in the supply chain and actions
taken
Labor Practices Griev- G4-LA16 Number of grievances about labor practices filed, addressed, and resolved through formal 26  Yes (62~63)
ance Mechanisms grievance mechanisms
Human Rights G4-DMA  Disclosure on Management Approach 23 Yes (62~63)
Investment G4-HR1 Total number and percentage of significant investment agreements and contracts that include 49  Yes (62~63)
human rights clauses or that underwent human rights screening
G4-HR2 Total hours of employee training on human rights policies or procedures concerning aspects of 24 Yes (62~63)
human rights that are relevant to operations, including the percentage of employees trained
Non-discrimination G4-HR3 Total number of incidents of discrimination and corrective actions taken 26 Yes (62~63)
Freedom of G4-HR4 Operations and suppliers identified in which the right to exercise freedom of association 23~25  Yes (62~63)
Association and and collective bargaining may be violated or at significant risk, and measures taken
Collective Bargaining to support these rights
Child Labor G4-HR5 Operations and suppliers identified as having significant risk for incidents of child labor, and 23~25  Yes (62~63)
measures taken to contribute to the effective abolition of child labor
Forced or Compulsory G4-HR6 Operations and suppliers identified as having significant risk for incidents of forced or compulsory 23~25 Yes (62~63)
Labor labor, and measures to contribute to the elimination of all forms of forced or compulsory labor
Security Practices G4-HR7 Percentage of security personnel trained in the organization’s human rights policies or
procedures that are relevant to operations
Indigenous Rights G4-HR8 Total number of incidents of violations involving rights of indigenous peoples and actions taken 0 Yes (62~63)
Assessment G4-HR9 Total number and percentage of operations that have been subject to
human rights reviews or impact assessments
Supplier Human G4-HR10  Percentage of new suppliers that were screened using human rights criteria
Rights Assessment G4-HR11 Significant actual and potential negative human rights impacts in the supply chain 41 Yes (62~63)
and actions taken
Human Rights Griev- G4-HR12 Number of grievances about human rights impacts filed, addressed, 26 Yes (62~63)
ance Mechanisms and resolved through formal grievance mechanisms
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Page External
Index GRI reference assurance
Social G4-DMA  Disclosure on Management Approach 36 Yes (62~63)
Local Communities G4-SO1 Percentage of operations with implemented local community engagement, 36~39 Yes (62~63)
impact assessments, and development programs
G4-S02 Operations with significant actual or potential negative impacts on local communities None Yes (62~63)
Anti-corruption G4-S03 Total number and percentage of operations assessed for risks related to corruption
and the significant risks identified
G4-S04 Communication and training on anti-corruption policies and procedures 34 Yes (62~63)
G4-S05 Confirmed incidents of corruption and actions taken 26 Yes (62~63)
Public Policy G4-S06 Total value of political contributions by country and recipient/beneficiary
Anti-competitive G4-S07 Total number of legal actions for anti-competitive behavior, anti-trust, 0 Yes (62~63)
Behavior and monopoly practices and their outcomes
Compliance G4-S08 Monetary value of significant fines and total number of non-monetary sanctions 2 Yes (62~63)
for non-compliance with laws and regulations
Supplier Assessment G4-SO9 Percentage of new suppliers that were screened using criteria for impacts on society
for 'Impacts Gl G4-S010  Significant actual and potential negative impacts on society in the supply chain and
Society actions taken
Grievance Mecha- G4-SO11 Number of grievances about impacts on society filed, addressed, and resolved through formal 26 Yes (62~63)
nisms for Impacts grievance mechanisms
on Society
Product G4-DMA  Disclosure on Management Approach 28 Yes (62~63)
Responsibility
Customer Health G4-PR1 Percentage of significant product and service categories for which health and 44 Yes (62~63)
and Safety safety impacts are assessed for improvement
G4-PR2 Total number of incidents of non-compliance with regulations and voluntary codes 0 Yes (62~63)
concerning the health and safety impacts of products and services during their life cycle,
by type of outcomes
Product and Service G4-PR3 Type of product and service information required by the organization’s procedures for product 49 Yes (62~63)
Labeling and service information and labeling, and percentage of significant product and service
categories subject to such information requirements
G4-PR4 Total number of incidents of non-compliance with regulations and voluntary codes 0 Yes (62~63)
concerning product and service information and labeling, by type of outcomes
G4-PR5 Results of surveys measuring customer satisfaction 49 Yes (62~63)
Marketing G4-PR6 Sale of banned or disputed products None Yes (62~63)
Communications GA4-PR7 Total number of incidents of non-compliance with regulations and voluntary codes concerning 0 Yes (62~63)
marketing communications, including advertising, promotion, and sponsorship,
by type of outcomes
Customer Privacy G4-PR8 Total number of substantiated complaints regarding breaches of customer privacy and 44 Yes (62~63)
losses of customer data
Compliance G4-PR9 Monetary value of significant fines for non-compliance with laws and 0 Yes (62~63)

regulations concerning the provision and use of products and services

69



Samsung Fire & Marine Insurance
2016 Sustainability Report

GRI G4 - Specific Standard Disclosures for the Financial Services Sector

Page The
reason for External
Index Core GRI omission  Assurance
Economic
Economic DMA () Disclosures on management approach 9  Yes(62~63)
Performance G4-EC1 [ ] Direct economic value generated and distributed 11 Yes(62~63)
Environmental
Emissions G4-EN15 @ Direct greenhouse gas (GHG) emissions (Scope 1) 48  Yes(62~63)
G4-EN16 @ Energy indirect greenhouse gas (GHG) emissions (Scope 2) 48  Yes(62~63)
G4-EN17 @ Other indirect greenhouse gas (GHG) emissions (Scope 3) Yes(62~63)
Effluents and G4-EN23 @ Total weight of waste by type and disposal method 48  Yes(62~63)
Waste
Social
Labor Practices Occupational DMA [ Disclosures on management approach 31 Yes(62~63)
and Decent Work Health and Safety
Human Rights Investment G4-HR1 [ Total number and percentage of significant investment 49 Yes(62~63)
agreements and contracts that include human rights clauses or
that underwent human rights screening
Society Local Communities FS13 [ Access points in low-populated or economically 36-39  Yes(62~63)
disadvantaged areas by type
FS14 [ ] Initiatives to improve access to financial services 36-39  Yes(62~63)
for disadvantaged people
Product Product and DMA [ ] Disclosures on management approach 28  Yes(62~63)
Responsibility Service Labeling
Product Portfolio DMA [ ] Disclosures on management approach (Former FS1~5) 7  Yes(62~63)
FS6 [ ] Percentage of the portfolio for business lines 7  Yes(62~63)
by specific region, size and by sector
FS7 [ Monetary value of products and services designed to 49  Yes(62~63)
deliver a specific social benefit for each business line
broken down by purpose
FS8 [ Monetary value of products and services designed to 49  Yes(62~63)
deliver a specific social benefit for each business line
broken down by purpose
Audit DMA [ ] Disclosures on management approach (former FS9) 23-26  Yes(62~63)
Active Ownership DMA [ ] Disclosures on management approach (former FS12) 44 Yes(62~63)
FS10 [ ] Percentage and number of companies held in the institution’s 49  Yes(62~63)
portfolio with which the reporting organization has interacted on
environmental or social issues
FS11 [ Percentage of assets subject to positive and 49  Yes(62~63)

negative environmental or social screening
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